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Intercultural communication  is  a  new  field for
communication researchers. So far a few researchers
have been completed their work in this area. Most of the
researchers completed their research in developed
countries like USA and Europe. In India, still this area
has not been undertaken by the researchers. In this
paper, suggestions have been made for conducting a
research programme in Intercultural communication
and an urgent need has been indicated to create a
consultative group at international level to undertake
number of  tasks in the area of Intercultural
communication.

1. Introduction

Lack of research activity in Intercultural Communication has
been brought out in several research meetings, seminars &
conferences. In 1973 John Hwang wrote in his article on
“Intercultural Communication problems in cross cultural
Research” that a few researches are being conducted in this
area. Hoopes and others (1973) echoed the same refrain.
Samovar &  Porter  (1972)  asserted  that  Intercultural
Communication has not been the subject of intensive research.
There are several papers published in various periodicals &
journals  such  as  the  Journal  of  Cross-cultural  Psychology,
Journalism Quarterly,  Current  Anthropology,  International
Jour nal of Psychology & Journal of Intercultural
Communication Research (JICR) confirm that there have been
a few researches completed in these areas. Moreover whatever
researches exists in Intercultural Communication area often
appears to be fragmented, diffused and even hidden (Larry
Samovor 1979). Like any new subject matter area, the growth of
Intercultural Communication depends to a large extent upon
the continued progress in research development of theories
and models. A number of research methods such as
Quantitative Field Study (Jones 1971), Participant Observation
(Abraham 1968), Lab experiments and Survey Methods (Sherif
1964), Case Studies, Content Analysis (Everett Rogers 1971,
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