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Abstract

Informal economy includes varied set of economic 
activities, enterprises, jobs, and workers. The economy 
typically consists of enterprises and/or people that 
are not regulated or protected by the state. The 
concept originally applied to self-employment in small 
unregistered enterprises. It has been expanded to 
include wage employment in unprotected jobs. A home-
based self-employed women worker can be involved 
as a fashion designer, a tiffin service provider, a home 
tutor, a person working with vendors, selling and 
reselling apparel, accessories to name a few. Informal 
self-employment is very large and heterogeneous as 
a category itself. There are different people working 
within in an informally self-employed category. The 
review tries to understand home based business 
women within the ambit of informal employment. The 
focus of research turns to technological advancement, 
social media and its impact on women’s economic 
and business efforts. The review, using a feminist 
lens, understands academic researches on women’s 
economic efforts. The review’s focus will largely be 
owners and own account (individually run enterprises) 
women workers of informal enterprises in urban areas 
which for ease of reference, I have termed as home-
based self-employed urban woman.

Keyword:  Digital Business Women, Self-employed 
Women, Business Women, Women in Social Media

Introduction

“Considerable research in past 30 years has been devoted 
to women and work in the context of shifting divisions of 
labour globally (Ehrenreich & Hochschild, 2004). Some 
of this feminist work proceeds from the development 
perspectives promoted by the UN and other policy making 
institutions (Chen et al, 2005), while other research takes 
a more critical view (Beneria, 2003; Pyle & Ward, 2007). 
Many studies address changes in the gender division of 
labour within specific national economies (Freeman, 
1999; George, 2005; Rofel, 1995; Sangster, 1995) while 
others consider the impact of transnational migration 
on women’s class position (Pratt, 2004; Romero, 1992; 
Stephen, 2007) and women’s opportunities for cross-class 
solidarity and grassroots-based organizing (Mohanty, 
2003). More recent feminist research has addressed the 
restructuring of work and its impact on women and gender 
culture as an effect of neo-liberal economic adjustments 
(Adkins, 2002; Enloe, 2004; Federicci, 2008; McRobbie, 
2002; Skeggs, 2003).”

- (Ferguson, Hennessy & Zalta, 2012, Feminist 
Perspectives on Class and Work Section, 3rd Para)

The authors in the above extract aptly describe research 
on women and work, at a global work front. The authors 
establish that a woman’s labour has been looked at multi-
dimensionally. Globally, women have been studied as 
a part of capitalist organisations, as a migrant worker, 
under the socio-economic lens, as a resource recipient of 
UN, Governments and other policy making institutions. 
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Lately, as the authors point out, a lot of research focus 
across academic genres of economics, psychology, 
management and women’s studies has been on women, 
globalisation and restructuring of work. By restructuring 
of work, we mean sectors (foods, manufacturing, textiles 
and technology to name a few), spaces (public and private 
spheres, to be explained further) and also the kind of work 
(organised and unorganised work; formal and informal 
work to be explained further).

Method and Organisation of Literature

For data mining, the researcher followed a dualistic 
approach- sourced from academic publications and 
grey literature. Academic publications of the past two 
decades have been used. Emerald Management Xtra 
and JSTOR –two large databases of more than150 peer 
reviewed management journals were referred. This was 
complemented by reviewing grey literature of the past 
decade indexed online. Keyword searches included – 
“feminist theories on women and work”, “spaces in 
which women operate their businesses, “sexual division 
of labour”, “self-employed women”, “work-life balance”, 
“Indian home based businesses”, “self-employed women 
and cyberspace”, “self-employed women and digital 
selling”, “Indian policies on business” etc. 

Review is organised in following categories: the 
researcher used a funnel approach of delving from a broad 
base of women and work environment and perception 
as a general understanding in the dominant west and in 
India as a contrast. The researcher moved on to a narrow 
context of self-employed contextualised as middle 
class in an urban environment. Self-employed home 
based businesses have been in existence in developing 
economies like our country, however social media and 
information technology in general is a new dimension 
added to the work spaces of home based businesses. 
Through this review, the researcher has also attempted to 
delve into two unique characteristics of digital business 
home-based business women. Firstly, the researcher 
understands their entry into an unsupportive business 
ecosystem of India. Secondly, he looks at their sustenance 
in an established male dominated technological world. 
The review is backed by key trends intersecting social 
media, managerial economics, sociology, psychology and 
women’s studies disciplines.

Understanding the Existence of Private 
and Public Spheres and its Impact on 
Women’s Home-based Work

The private and public spheres are defined in the 
following manner. “A common practice to divide social 
world into two gendered spheres -The private sphere is 
stereotypically a feminine world of household, family, 
and unpaid domestic labour while the public sphere is 
the stereotypically masculine world of politics and paid 
employment” (Crossman, n.d.). For a typical Indian 
context, it would mean public environment or spaces like 
waged work, industry, goods/services production for the 
market, politics, warfare, to name a few, and the private 
domain as a domestic world comprising of the family, in-
laws, children, and self (Mazumdar,1991).

Understanding the History of Gender 
Segregated Spheres 

The ideology of separate spheres is an age old concept in 
sociological disciplines. The concept of separate spheres 
or spaces as it is alternatively called, dominated thoughts 
and practices about gender roles right from the late 18th 
century all through the 19th century in America. As 
Crossman states, historically, “In the conception of the 
division of gender roles into separate spheres, women’s 
place was in the private sphere – family life and the 
home. Men’s place was in the public sphere – in politics, 
in the economic world which was becoming increasingly 
separate from home life as the Industrial revolution 
progressed, in the public social and cultural activity”. 
Similar ideas about separate spaces, automatically separate 
duties-influenced gender roles in other parts of the world. 
The concept of separate spheres continues to influence a 
significant portion of opinions on “proper” gender roles 
today (Crossman, n.d.). As women’s history expert, Jone 
John Lewis states, “Those women who sought places 
in the public sphere often found themselves identified 
as unnatural, as well as unwelcome challenges to the 
cultural assumptions” (Lewis, 2015). True to Lewis’s 
contention, the legal status of women as dependents until 
marriage and under husband’s care after marriage – with 
no separate identity and no personal rights including 
economic and property rights was in accord with the idea 
that women’s place was at home and a man’s place was 
very much in the public domain.
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Implication of Sex-segregated Spheres in 
Women’s Labour

The new “marriage” of patriarchal capitalism operates 
to relegate women to unpaid or lesser paid caring  labour, 
whether in the household or in wage  labour, thus keeping 
women by and large unequal to men……... However, as it 
forces more and more women into wage  labour, women 
are given opportunities for some independence from men 
and the possibility to challenge male dominance and 
sex segregation in all spheres of social life. Examples 
(largely, in the west) are the rise of the first and second 
wave women’s movements and consequent gains in civil 
rights for women.

-(Ferguson, Hennessy & Zalta, 2012, The Public/Private 
Split Section)

In order to understand, this complex but profound 
argument, it is importance to explain the term patriarchal 
capitalism. The above arguments stem from a notable 
feminist’s (Walby, 1990) contention that, capitalists’ 
economies at a macro-economic level and patriarchal 
household economy at a micro-economic level lead to 
two basic forms of patriarchy which is: private and public 
patriarchy. Private patriarchy typical excludes women 
from economic and political power while public patriarchy 
works by segregating women even in public spheres 
(typically low waged and menial sectoral opportunities 
for work like domestic work, care work, temporary/ 
contractual work, clerical work to name a few depending 
on socio-economic conditions). Walby observed a sense 
of re-adjustment of the dual systems (public and private 
patriarchy) when the older private father patriarchy 
based on the patriarchal family is broken down due to 
the pressures of capitalism. But what is important to note 
here is the possibility of economic independence which 
is the first step to challenge male domination and sex-
segregation, be it home or work.	

Sexual Division of Labour and its Effect 
on Women’s Economic Efforts 

Sexual Division of Labour and Women’s 
Subordination

The sexual division of labour is a fact of life (Mackintosh, 
1984). Sexual division of labour, in simple terms, means 

segregation of men’s and women’s activities. Research 
documentation in industrialised countries has led to 
segregation of women not only into certain industrial 
sectors and also into certain occupations at lower pay. 
These occupations often come with the labels of less skill 
requirements, and a low level in the organisational hierarchy. 
Feminists argue that the divisions of labour are not “natural” 
and it leads to a perpetuation of subordination of women 
(Bartky, 1990; Ferguson, 1991). Subordination is a concept 
emphasizing women’s relationships with men which in 
turn are detrimental to women and are related to economic 
exploitation. This has both economic and psychological 
consequences, since women’s caring labour (housekeeping, 
caring for husband, children, and elderly) creates a situation 
where women tend to become less capable of or motivated 
to separate themselves from others as an individual and 
internalize the situation. Hence the women are less likely 
to protest against such gender exploitation (Ferguson 1989, 
1991). Another vein of feminist argument highlights the 
reason for such inequalities. Women’s bargaining power is 
less than men’s because of the power relations involved in 
the gender division of labour and property (Engles, 1972; 
Folbre, 1982). While the nature of exploitation may be 
different, gendered exploitation is rampant in a system of 
meeting human needs; women in such systems can be seen 
as a “sex class” (or gender class) across economic class 
lines (Delphy, 1984; Ferguson, 1989, 1991; Irigaray, 1975; 
Wittig, 1980).

Women Including Self Employed, Discriminated 
in the Labour Market as a Result of Sexual 
Division of Labour and Role Stereotyping in the 
Private Sphere

The previous section established sexual division of labour 
as an implication of sex-segregated spheres. This section 
is dedicated to further exploring the implication and 
its connection to the social situation of self-employed 
women and its ultimate bearing on her economic efforts. 
While caring labour dominates an Indian woman’s 
routine, feminist economists have time and again pointed 
out multi-dimensional challenges that impede economic 
efforts of Indian women. The following abstract from Preet 
Rustagi’s paper on ‘Understanding gender inequalities in 
wages and incomes in India’, dated 2005 emphatically 
can set the base for further arguments.

“The discrimination and biases against women witnessed 
in social spheres gets mirrored on to economic spaces 
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not only through direct, legitimate routes but also via the 
resilience in perceptions and mind sets among the agents 
of the labour markets that reconfigure to retain elements of 
gender imbalances. The space for unbiased consideration 
and gender based comparison is not only constricted by 
data inadequacies but is nullified due to the perceptions 
derived from the patriarchal role stereotyping that 
precedes any deliberation on women’s contribution to the 
economy, necessitating the recognition of these elements 
as precursors to such analysis on gender inequalities”. 
(Rustagi, 2005, pp., 319)

In her paper, Rustagi puts forth an effective argument for 
gender wage discrimination by providing Indian instances 
of informal labour market largely consisted of self-
employed women (established in the introduction chapter 
through statistics). While her paper focuses on wage 
inequalities, Rustagi draws an effective linkage between 
subordination of women that is seen in public spaces like 
labour market, due to unnatural relegation of women into 
caring labour at home and the resultant role-stereotyping 
as housewife. Her paper highlights the multi-dimensional 
context of gender inequalities prevalent in Indian labour 
markets. These inequalities, stemming from the socially 
derived structures, division of labour, sex segregation 
and labour market segmentation, provide the basis for 
propagation and perpetuation of subordination right from 
entry into the labour market, all through sustenance. Self-
employed women face various challenges right from 
getting hired or getting the business, achieving promotions 
or bigger business orders, opportunities of business in 
high-yielding business sectors (Rustagi, 2005).

Across decades, complementing Rustagi, gender 
researchers have argued that a woman’s economic efforts 
in an informal work set up can never be understood in 
isolation and has to be contextualised and juxtaposed with 
her social position, her economic background, education 
to name a few (Tinker ed., 1990; Agrawal, 1993). More 
importantly, her traditional role of house-keeping and 
caring for family members has often been seen as a 
detrimental factor for economic success. Specifically, for 
Indian women, the factors affecting or influencing women’s 
economic participation of any kind be it at home or outside 
are more often than not household decisions as opposed to 
individual choice (Papola, 1986; Vaidyanathan, 1980). 

Contextualising the Existence of Home Based 
Self – Employment Among Women in the 
Urban Areas

Since women’s roles include domestic responsibilities, 
number of hours available to them for their labour market 
participation is very limited. Half of the women exclusively 
involved in domestic chores express their inability to 
participate in the economic efforts, because there were 
no other persons in their household who could replace 
tor significantly support their caring labour. However, in 
earlier decades of National Sample Surveys, many women 
across India expressed their willingness to undertake work 
within the household premises (NSS, 1999-2000). Nearly 
31 percent urban women were involved in home based 
work exclusively showed keenness on earning some 
additional income besides household responsibilities. As 
a culture, Indian women recognise the need for economic 
empowerment (Kalpagam, 1999) and thus negotiate their 
household responsibilities to incorporate time for paid 
economic efforts like self-employment. 

Home Based Urban Self-employed Middle 
Class Women are Under-Researched 
Across Academic Genres of Women’s 
Studies, Management and Economics

Research Invisibility of Self-employed Urban 
Middle Class Women in Home Based Work, 
Across Academic Disciplines

Empirical research in social sciences (psychology, 
sociology to be more precise) and management across 
decades have largely focused on educated working women 
in formal sectors (Rajadhyaksha, 2005). Management 
across last three decades have focused on entrepreneurial 
activities of women, albeit at a very organised, formal 
sector and largely registered businesses (Das, 2000-2001). 
In case of women studies discipline, research on women 
and work in general, have largely focused on marginalised 
women, expanding it to include the most underprivileged 
segments of Indian society such as Dalit women (Rege, 
2000). Women studies scholars have also raised the 
problematic issue of the methodology of studying work 



46      Journal of Entrepreneurship and Management 	  Volume 5 Issue 2 June 2016

and non-work in India by highlighting the invisibility 
of women’s economic contribution in national income 
accounting (Krishna Raj, 1983). But on a contextualised 
basis, self-employed middle class women doing home-
based work has been largely invisible. Entrepreneurship 
research at an academic level itself is only now showing 
an increase. It is not progressing as other disciplines of 
social science. Much more concentration needs to be 
given to ensure development of the subject (Ganapathi, 
n.d.). In such a situation, focus on women in business 
with a focus on informal sector is a distant dream. As 
Rajadhyaksha (2005) concludes,

The disconnect between researchers of work and family 
in India is rather unfortunate as it reduces the ability 
to address and resolve basic dilemmas such as the 
perpetuation of traditional sex-role stereotypes and 
behaviour even in the midst of modernity and change. 
It also limits the range of suggested interventions to the 
problems of balancing work and family. For instance, 
women’s studies have worked tirelessly at bringing about 
policy change at the macro socio-economic level through 
the instrument of the state. Psychologists on the other 
hand have offered plethora of solutions at the level of the 
individual. However scant attention has been focused at 
the organisational level.

From Rajadhyaksha’s concluding remarks, one 
observation is strongly emphasized- An Indian woman 
is heterogeneous in nature and very complex to be 
brought under one single umbrella or theory for focus. 
Within entrepreneurship itself, there are registered as 
well as unregistered businesses and most research has 
been carried out on registered enterprises (Das, 2000-
2001; Sharma, 2013; Surti & Supriya, 1983). Labour 
economics and women’s studies have focused on issues 
of marginalised and lower socio-economic women self-
employed in the informal sector (Chen & Raveendran, 
2012; Chandrasekhar & Ghosh, 2007). There has hardly 
been any research on home based self - employment of 
middle class women. Because of their invisibility, these 
women are difficult to define even for policy framework, 
which leads us to the next section of policy and government 
measures for self-employed women and where do these 
women with respect to our study could be possibly placed 
within this framework.

Unsupportive Business Ecosystem in 
India, doesn’t Deter the Entry of a Large 
Number of Women in Self-Employment 
and Business

Problems Faced by Women in the Indian 
Business Eco-System 

Women and business have historically not been seen as 
going together. Theoretical and empirical research shows 
that the Indian world of business is not very supportive 
of women in business or self-employment. A survey and 
resultant scorecard by Dell (Technology scion) brought to 
light startling facts. India ranked third last in its support 
for women in business (Dell Global Women Entrepreneur 
Leaders scorecard, 2015). The reason cited was lack of equal 
rights and access to education, opportunities and internet. 
Yet other studies show the dominance of the masculine 
work culture (Luff & Ward, 2001), male stereotyping of 
roles and responsibilities especially entrepreneurship 
and leadership roles and preconception of women’s 
roles and abilities (Metz, 2005), exclusion from informal 
communication and political networks (Mackenzie Davey, 
2008), lack of relevant management experience (as an 
outcome of structural barriers), lack of mentoring, the 
relative under-representation of women in all sectors at all 
levels restrict the career choices for women. 

While much literature has generated possible reasons for 
limiting opportunities for women in business there has 
been limited research on women and their experiences 
in starting up a business or in self-employment. Though 
the likelihood of both women and men equally wanting 
to get into businesses (Gupta, Turban, Wasti, & Sikdar, 
2009) can be similar, a business ‘man’ is better identified 
and accepted than a businesswoman. This is despite the 
fact that both a man and a woman may belong to same 
class, race, socio-economic or cultural identity (Gupta et 
al., 2009). These stereotyped images of masculine and 
feminine characteristics are culturally so deeply engraved, 
that men and women acquire it through environmental 
observation and learning right from their childhood (West 
& Zimmerman, 1987). Consequently, the stereotyped 
image of business as male oriented has far reaching 
negative consequences for women in business. Empirical 
and theoretical evidence in the last two decades suggests 
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that women have found business environment to be very 
hostile to succeed (Gupta et al., 2009; Kolvereid, Shane, & 
Westhead, 1993). Time and again, research points to issues 
relating to finding resources like capital, honing business 
skills like marketing and networking with suppliers, 
consumers and even business mentors (Bettcher & 
Mihaylova, 2015; Benderly, 2012; Fay & Williams, 1993; 
Gatewood, Carter, Brush, Greene, & Hart, 2003; Kaushik, 
2013; Thamaraiselvi, 2007, Vishwanathan, 2001). 

While on one hand, the business world lacks in providing 
sufficient support and encouragement, the women also 
have to deal with societal approval for pursuing a business. 
This is especially true in case of Indian women where her 
life is typically shaped by her various roles, relationships 
and responsibilities, for instance, her spouse’s career, 
child-bearing, child-rearing, and the care of elderly 
family members. Although men may face similar 
responsibilities these tend to have less influence on their 
career as traditionally women have been held as a primary 
care-giver more likely to experience disruptions in career 
during child-bearing years and family responsibilities 
(Ackah & Heaton, 2004). Thus family support, societal 
sanction towards employment of any kind (service 
or business) is an important factor in success of their 
involvement in a paid economic activity (Chaudhury & 
Verick, 2014; Kaushik, 2013; Vishwanathan, 2001).

The Entrepreneurial Journey of an Indian 
Business Women is Rigged with Roadblocks 
Right from Entry to Sustenance

While there is no specific data on the journey of middle 
class home based business women, self-employment 
or women entrepreneurship in general is a challenging 
task for Indian women. Women in the workforce have 
been perennially facing the challenge of managing work 
and family responsibilities (Frone, Russell, & Copper, 
1992; Guendouzi, 2006; Noor, 2004; Shelton, 2006; 
Welter, 2004; Rehman & Roomi, 2012). To gain more 
flexibility and control over their work and personal lives, 
research points out that many women started their own 
businesses (Hodges, 2012; Baber & Monaghan, 1988; 
Machung, 1989; Ward, 2007; Rehman & Roomi 2012). 
While monetary gains are welcome, they are not their 
primary goal. Their primary goal is not monetary reward 
but personal satisfaction and community involvement 
(Shankar, 2013; Satpal & Rajain, 2014). However, 

domestic responsibilities have been proved to have a 
significant impact on a self-employed woman’s work. 
They have been found to impede professional success 
of women such as: limit the scope of their businesses 
and the intensity of work effort in them (Hundley, 2001 
in Forson, 2013, p.462). Even at a macro level, a recent 
report sponsored by Dell, places India as one of the worst 
countries for a businesswoman to flourish. Besides low 
acceptance of female leadership, misogynistic attitude 
towards businesswomen was argued as a major reason 
for such a low ranking (Kably, 2015; Fok, 2015; Sharma, 
2015). Indeed, a large part of the business activities 
of women employed in small businesses demand the 
maintenance of their dual presence: at home and at 
work (Forson, 2013). Besides socio-cultural factors like 
caring labour and mobility constraints, management 
research also points out external risk factors like dearth 
of institutional financial assistance as established before, 
market entry issues and sustenance and marketing and 
network building skills for business success (Shankar, 
2013; Satpal & Rajain, 2014, Vijayaragavan, 2014).

Despite the societal, cultural and structural issues many 
Indian women are self-employed and are in business. 
Women have managed overcome cultural challenges to 
pursue business opportunities. Self Employed Women’s 
Association of India (SEWA) estimates that a glaring 
sixty percent of population in self-employment and 
business are women. This figure is supported by the 
most recent Indian census which says that ninety-four 
percent of economically active Indian women work as 
self-employed persons, pursuing their own business 
(Bhatia, 2009). Also, nearly fifty percent of the total 
businesses that are conducted in India are by women, 
most of these businesses are very small businesses, which 
are very difficult to define in classic business/economic 
terms (Dutta, 2015). In a National Sample Survey Office 
(NSSO) survey conducted in 2011-12, it was found that 
around thirteen crore women workers are present in India, 
out of which close to fifty-six percent are self-employed. 
While a large part of these self-employed women are in 
the rural areas, close to twenty-four percent women work 
out of the urban India (First Post, 2014). 

To summarise, the landscape of business, family and 
society do not really uphold a woman as a ‘business 
magnate’. Yet, there have been efforts by many women to 
establish their own business and make a mark of their own 
in myriad ways. In such a circumstance present literature 
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seems to fall short of studying their business experiences. 
What is then required is to study these women engaged 
in various forms of economic activity as self- employed 
women situated within the intersection of gender, caste, 
class, religion, education and economic status, and 
family background. This idea is appropriate since women 
belonging to diverse class and castes have developed 
unique identities (Mohanty, 2003). For example, an 
upper caste woman will have a very different public 
identity as a person conducting business as compared to 
a Dalit woman. Two women with different economic and 
educational backgrounds will have a different approach to 
business. Consequently, access to knowledge and support 
system for business progression will also be different 
(Guru, 2005).

While Self-employed Women in West are 
Moving Towards a Masculine Model of Self-
Employment, Indian Women are Keen on 
Negotiating Work with Family Responsibilities

In order to move away from the image of a non-market 
work, self-employed women often walk on a tight 
rope of work proficiency. Intensive client relationship 
management, maintaining a professional outlook and 
image are important aspects for businesswomen (Forson, 
2013). Small businesses are often characterised by low 
profit margins but nonetheless involve a high degree 
of labour involvement. In addition, self-employment 
doesn’t come with support policies of paid employment 
like maternity leaves, child care support and the likes. 
Many women have worked late till they went into labour 
and joined work early as compared to those in paid 
employment. For African business women, adaptation 
strategies for coping with career constraints have included 
the development of linear careers, a replication of the male 
model. Such a model involves either limited involvement 
in family life or even the complete rejection of motherhood 
and marriage (be it intentional or unintentional) (Hewlett, 
2002 in Forson, 2013).

However, there is no evidence available of Indian women 
rejecting family responsibilities in favour of being self-
employed. Even for the working women, social approval 
from family is more important than approval from the 
workplace (Racherla, 2014). Family is perceived as an 
area of conflict more than the workplace. In an academic 
sense, negotiations involved at work is something that is 
fairly under-researched for women. Even scarce studies 

on work negotiations of women in paid employment have 
yielded vague findings (Racherla, 2014).

Setting Expectations for Self and others, 
Balancing Family Responsibilities in a Gender 
Stereotyped Patriarchal Set Up

Women’s empirical voices across review highlight 
challenges posed by domestic responsibilities in the 
path to professional success (Forson, 2013; Racherla, 
2014; Rehman & Roomi, 2012; Rajadhyaksha, 2012). 
There is specific mention of low level of involvement 
from husbands to help out with domestic responsibilities. 
Research participant voices that form the base of my 
review are specifically of African and Asian origin. These 
societies have traditionally been patriarchal. This is found 
to be the primary reason for gender role imbalance, 
with the bulk of responsibilities falling on a woman’s 
shoulders. Changing gender role expectations often 
had men providing some support in home and business. 
However, rigid social structures would not allow equal 
sharing of domestic responsibilities (Forson, 2013; 
Racherla, 2014; Rehman & Roomi, 2012). Men preferred 
to do intellectual help like accounting, helping children 
with homework, stock monitoring, buying grocery etc. 
But the onus of housekeeping and childcare rests on 
women. Class resources often help in replacing a woman’s 
labour for domestic chores like cooking, housekeeping 
and childcare (Forson, 2013; Racherla, 2014). There 
are Indian examples of working women executives 
enlisting help from caterer, housekeeper or parents 
and in-laws for taking care of house and children. This 
often makes them believe even more strongly in family 
support and values (Racherla, 2014). They do not feel 
the need to question broader imbalance in gender roles. 
The privilege to outsource household responsibilities 
comes with reasonable economic and social standing. 
Self-employed women who are in poor socio-economic 
conditions often have to grapple with work and domestic 
responsibilities. Re-organisation of a family structure is 
sought in such a case. Enlisting the help of grandmothers 
or sending away children to grow up with elders in the 
family have been used as a solution. Monetary support 
for this purpose is given to the elder caretakers. Women 
with little or no family support often get children to 
work. However, such solutions were seen rather as a 
compromise. Women actively tried to compartmentalise 
their time of work and family duties. Like restricting 
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work within a time frame, for example. This was mostly 
done at the cost of losing customers, women were unable 
to find a solution for keeping both dedicated timings and 
clients/customers (Forson, 2013). Pressures arising out of 
family responsibilities often spill onto work and their peer 
relationships, but women repeatedly mention the need to 
compartmentalizing issues and prioritizing (Racherla, 
2014; Rehman & Roomi, 2012). In Rehman & Roomi’s 
study of Pakistani self-employed women, specific time 
for work, child care, cooking, shopping for home was 
charted on a regular basis even at the cost of quality time 
for self. However, such a study on Indian self-employed 
women is unavailable to give voice to their opinions. 
Working women executives have clear priorities and 
expectations set with family (Racherla, 2014). In order 
to maintain work-family balance, women set expectations 
with family members with regards to their household 
responsibilities. They were also found to rationalise that 
their husbands would not understand or even empathise 
with their work problems. These women do not want to 
change the society, just make minor gender role changes 
to help them function better.

Our Businesses are Small, we are Scattered 
Across the Country and World, but Internet 
Connects us to Our Businesses and Each Other

Across the world, public (work) and private (home) 
spaces of a self-employed woman are often not water-
tight compartments. The negotiation of responsibilities 
with one’s husband and family needs to be understood 
empirically. Women having rigid work rules governed 
by family responsibilities have to face the brunt of 
unprofessional image and lose customer loyalty (Forson, 
2013). While societal structures may take forever to 
change, it is important to understand if policy support 
is possible for entrepreneurial support for women at 
various levels of business. Formal organisations have 
included gender equality and child care facilities as 
part of work-life balance initiatives at an institutional 
level (Rajadhyaksha, 2012). While their impact needs 
to be tested, however such initiatives do not percolate 
to self-employed women whether she is a work-from-
home person or has a physical or virtual establishment 
outside home. In one such empirical study of American 
women, women working out of home often came 
across as someone working for ‘bonus’ income, and a 
psychological perception of not being just a home maker. 

Further, these women were self-employed digital vendors 
or contractors (computer aided workers) of multi-national 
corporations. Evidently, they were not entitled to benefits 
or security of a paid employee (Christensen, 1987). 
These arrangements often put women in a vulnerable 
position not just economically but socially as well. Her 
work seems just like an extension to household duties. 
Yet, figures show a staggering rate of women turning 
to self-employment. UK alone is witnessing 1.2 million 
women who are turning “Mumpreneurs” (Mumpreneur, 
2015). Women have been turning to digital world for an 
alternate career. In India, sectors like jewellery designing, 
furniture, textiles and clothing, fashion and beauty which 
are primarily run by women are thriving through social 
media networking (Agarwal & Basu, 2015; Sharma, 
2014, Singh, 2012). Setting up a website, a Facebook 
page, social networking is all seen as an attempt for a 
professional image. (Mumpreneur, 2015; Balancing 
babies, 2015). It is emerging as a dedicated work space 
within the comfort of one’s home.

Introducing Social Media and Internet as 
a Negotiation for Conducting Businesses

Early research in developed countries clearly looked at 
technology as a masculine field. Professionally, women 
were largely under represented in fields like science, 
technology and management (Beyer, Rynes, & Haller, 
2004; Phipps, 2002; Wacjman, 1991). These masculine 
stereotypes and western women’s inhibitions arising 
due to these stereotypes had led to technology being 
appropriated largely as a male domain (Gupta, 2014). 
Contrastingly, recent writings by feminists in the last 
decade embrace the fact that technology has potential for 
changing stereotypical gender relations through women 
empowerment. This argument has specially been made 
post the advent of the World Wide Web and cyberspaces. 
Many feminists supporting the above argument opine 
that women can dream of a world free from gender 
hierarchy; having been denied opportunities in traditional 
public spaces of society (Wacjman, 2010; Lawley, 1993). 
Wacjman further narrates that feminist propositions on 
gender and technology have travelled a full circle. Early 
feminist arguments viewed how gender relations affected 
exposure, opportunities and ultimately empowerment with 
technology. Traditionally men dominated the technology 
world and women were largely left behind. However, 
over the last decade, digital and social media revolution 
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has brought women to the forefront. Educated, internet 
savvy women, have had many opportunities to engage in 
communication, economic and personal growth. This has 
led to a change in feminist research avenues, which now 
focus on how technology is affecting gender relations. 
Distinguished cyber-feminists like Donna Haraway, Sadie 
Plant to name a few have highlighted positive changes in 
gender hierarchy and women empowerment (Plant, 1997; 
Haraway, 1995).

True to feminist arguments, corporate and business houses 
have predicted rapid strides in economic empowerment in 
developing countries through the internet world. A study by 
the Boston Consulting Group prophesied that every second 
Indian will be an internet user by 2018 (Singh, 2015). 
There is potential for economic gain worth two hundred 
billion dollars from the internet. The study also revealed 
catalytic growth in entrepreneurship and wealth creation 
besides enormous job creations. These statistics are 
supported by a Deloitte Consulting report titled ‘Value of 
Connectivity’, which reveals that India’s internet economy 
has the potential to create sixty-five million jobs leading 
to an increase in per capita income as high as twenty-nine 
percent as more people come online (Singh, 2015).

In the case of women empowerment, social media 
engagement is playing a huge role. Following data from 
leading digital and corporate houses break a stereotypical 
image of ‘a digital Indian’. As of December 2013, 39 
percent Indian women were found to be ‘online’, that is 
digitally engaged (Blakely, 2014). Another study revealed 
that in India, the heaviest Internet users are women in the 
age group of 35-44 years (India Digital Future Focus, 
2013). Johanna Blakely, the Managing Director and 
Director of Research at the Norman Lear Centre (a research 
and public policy institute), has predicted that India will 
take a long time to get ‘online’ due to the economic 
and social divide. However, gender divide will be the 
easiest to overcome. To support her argument, she quotes 
the example of a corporate initiative called “Helping 
Women Get Online” a partnership between Google, Intel, 
Hindustan Unilever and Axis Bank (Blakely, 2014). 

Thus, besides the obvious benefits of social connectivity, 
networking and communication; many self-employed 
Indian women today are using digital media to advance 
their business prospects. Whether it is showcasing 

products on a mass social network like Facebook or sharing 
information, products and services through WhatsApp, 
women have been creatively using social media to 
advance their business. In the last couple of years, print 
media has been sharing stories of women who are live 
examples of this trend. In a recent article, a newspaper 
daily shared the stories of five women from Mumbai who 
were creatively using WhatsApp for selling their products 
on the occasion of Diwali - a major Hindu festival (Shah, 
2015). From selling gift items through Facebook, taking 
orders for sweets and savories through WhatsApp, the 
article shares live examples of women spanning age 
groups of 22-52 using digital media for customer orders, 
servicing and even post service feedback. What started off 
as extra pocket money, a hobby to be pursued at home or 
just a little extra income for oneself; had developed into a 
full-fledged sustainable business. Similarly, even in non-
metros like Udaipur, there have been instances of mothers 
working out of their homes to build a business through 
digital medium (Sisodia, 2014). Riding on this social 
media wave, many websites provide suggestions and 
business lessons exclusively for women to succeed using 
social media websites and applications like Facebook 
and WhatsApp. There are detailed business lessons on 
identifying the social media market, advertising to them 
and gaining viable customer feedback (Gunelius, 2009; 
Open Forum, 2010).

While educated and privileged Indian women have been 
rapidly organising online business, their experiences 
however, are still under-represented in academic research. 
However, few Indian academic papers have introduced 
women’s interactions with social media, largely in the 
areas of activism and organizing for social networking 
and information seeking (Subramanian, 2015; Kumari 
& Sinha, 2014). A few other Indian studies have shown 
women’s interactions with technology as an employee 
with professional gains (Gupta, 2014). However, nuanced 
experiences and voices of women doing business in 
social media are negligent in India. For example, a recent 
research on self-branding by fashion bloggers documented 
their social media production and self-representation 
strategies online (Duffy & Hund, 2015). This facet of 
women conducting business in a digital medium has been 
academically under-researched as it is an upcoming area 
for research. 
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Concluding Thoughts: Is Digital Technology 
and Cyberspace a Way of Negotiating 
Parallel Workspace at Home?

Technology, improved global communication and 
westernisation have largely contributed towards changing 
women roles (Nath, 2000; Rajadhyaksha, 2012). Their 
way of doing business is also changing. One can see 
self-employed women set up thriving “Facebook” pages 
and taking orders through “WhatsApp”. Cyber space 
is viewed as a revolutionary concept where public and 
private spheres of a woman’s world merge. Though many 
feminists have believed computers to be essentially male, 
computers and the Internet should be viewed as places 
for women to engage in new forms of work and play—
where women are freed from traditional constraints and 
are able to experiment with identity and gain new avenues 
for claiming power and authority. Cyber feminists 
believed cyberspace to be a liberating force for women 
empowerment. Cyberspace has emerged as a welcoming, 
familiar environment for women, where they can and seize 
opportunities to advance themselves and to challenge the 
male authority (Plant, 1997). This belief is unwavering 
even if digital world and the cultures emerging from 
the digital interactions contain as many gendered power 
dynamics as the real world. Feminists compare web 
connectivity to the consciousness-raising groups of 70s 
third-wave feminism, where women came together to 
discuss their similarities and differences. From Leonardo, 
MIT’s arts journal, in 1998: “the question is not one of 
dominance and control or of submission and surrender to 
machines; instead it is one of exploring alliances, affinities, 
and co-evolutionary possibilities… between women and 
technology” (Consalvo, 2012; Evans, 2014). Third world 
Cyberfeminists back then in the late 90’s, notably those 
like Radhika Gajjala argued that empowerment of women 
in the field of new electronic media can only result from 
the interpretation of technology, and access to these tools 
(Gajjala, 1999; 2004). 

Besides, engaging online for business is revolutionary 
in many ways. It not only reshapes one’s social spaces 
and relations, but it also reconfigures a community and a 
market (Shephard, 2013; Subramanian, 2015). In short, the 
very nature of online spaces debunks traditional ways of 
pursuing work or business. Women doing business online, 
posting products on Facebook and WhatsApp claim that 
they get real-time feedback from peers, quick interaction 

with customers and a willing audience (Agarwal & Basu, 
2015). This puts a net-savvy woman who is unable to step 
out of home (public sphere) in a competitive market along 
with any other privileged entrepreneur who has that access.

Digital organising is like the act of “counter public” (a 
term developed by Nancy Fraser to critique Habermas’s 
claim that public spheres are inclusive). “Counter publics” 
are spaces where subordinated groups (like women) find 
voice and interact for their own benefit (Fraser, 1990). 
A couple of decades ago, even in developed countries 
like the Europe where technology was advanced, it was 
difficult to locate a woman industrialist but very easy 
to find self-employed women using technology for 
advancement (Mitter, 1995). Today, it is a visual reality 
to see Indian women operating out of home businesses 
and using online organising opportunities to interact and 
propagate businesses. However, as established before, 
due to their home-based work their business often goes 
unnoticed by academic researches and policy makers. 

Further Research Possibilities

While home-based urban self-employed women 
themselves are hardly visible in academic researches, the 
ones using technology and social media are practically 
absent with respect to Indian context. Their business 
journey is practically invisible in academic research and 
consequently in policy frameworks. This puts forth a 
mammoth task in front of any researcher attempting to 
highlight this segment of women. One not only needs 
to trace their business journey, their challenges and 
negotiations but also understand the benefits of digital 
interaction in their daily life as this is another untapped 
academic research area.

References
Ackah, C., & Heaton, N. (2003). Human resource manage-

ment careers: Different paths for men and women? 
Career Development International, 6/3 134-142

Agarwal, S. (1993). Gender discrimination in the labour 
market: A review of literature. The Indian Journal of 
Labour Economics, 36(2), 152-66.

Agarwal, S., & Basu, M. (2015, April 3). Business boom 
on social media - The Times of India. Retrieved July 
15, 2015.

Baber, K., & Monaghan, P. (1988). College women’s ca-
reer and motherhood expectation. Sex Roles, 19( ¾), 
189-203.



52      Journal of Entrepreneurship and Management 	  Volume 5 Issue 2 June 2016

Bartky, S. L. (1990). Femininity and domination: Studies 
in the phenomenology of oppression. New York: 
Routledge. 

Benderly, B. (2012, July 12). Gender and Entrepreneurship. 
Retrieved October 25, 2015.

Bettcher, K., & Mihaylov, T. (2015, May 26). Economic 
inclusion: Leveraging markets and entrepreneurship 
to extend opportunity.

Beyer, S., Rynes, K., & Haller, S. (2004). Deterrents to 
women taking computer science courses. IEEE 
Technol. Soc. Mag. IEEE Technology and Society 
Magazine, 23(1), 21-28. 

Bhatia, V. (2009). Empowering women: Self-employed 
women’s association’s alternative business model. 
UW-L Journal of Undergraduate Research, 12, 1-10. 
Retrieved from http://www.uwlax.edu/urc/JUR-
online/PDF/2009/bhatia-vinishaMGT.pdf

Blakely, J. (2014, April 7). The Social Impact of Social 
Media in India [Web Log Post]. Retrieved from 
https://johannablakley.wordpress.com.

Business Model. UW-L Journal of Undergraduate 
Research, XII, 1-10. Retrieved 2015, from http://
www.uwlax.edu/urc/JUR-online/PDF/2009/bha-
tia-vinishaMGT.pdf

Chandrasekhar, C. P., & Ghosh, J. (2007). Recent em-
ployment trends in India and China: An unfortunate 
convergence? Paper presented at ICSSR-IHD-CASS 
seminar on Labour Markets in India and China: 
Experiences and Emerging Perspectives, 28-30 
March 2007, New Delhi.

Chen, M. A. (2012, August). The Informal Economy: 
Definitions, Theories and Policies. Retrieved 
February 8, 2016, from http://wiego.org/sites/wiego.
org/files/publications/files/Chen_WIEGO_WP1.pdf 

Chen, M. A., & Raveendran, G. (2012). Urban employ-
ment in India: Recent trends and patterns. Margin: 
The Journal of Applied Economic Research, 6(2), 
159-179. 

Chen, M., & Sinha, S. (n.d.). Home-Based Workers. 
Retrieved from http://wiego.org/informal-economy/
occupational-groups/home-based-workers 

Choudhary, V. (2015, October 6). Half of online Indians 
use Facebook, WhatsApp daily: Report. Retrieved 
November 27, 2015, from 

Chaudhary, R., & Verick, S. (2014). Female labour force 
participation in India and beyond. ILO Asia-Pacific 
Working Paper Series. 

http://www.livemint.com/Industry/vU55FbKdlz9vIfkx-
Ub0EoL/Facebook-tops-networking-WhatsApp-in-
message-apps-in-India.html

Christensen, E. K. (1987). Impacts of computer-mediated 
home-based work on women and their families office 
technology and people, 3(3), 211 - 230

Consalvo, M. (2012). Cyberfeminism. Encyclopaedia of 
New Media. Ed. Thousand Oaks, CA: SAGE, 2002. 
109-10. SAGE Reference Online. Web. 4 Apr. 2012.

Crossman, A. (n.d.). Private and public spheres. Retrieved 
from http://sociology.about.com/od/P_Index/g/Private 
-Public-Spheres.htm 

Concepts, Definitions & Methods. (n.d.). Retrieved 
from http://wiego.org/informal-economy/concepts 
-definitions-methods

Dhaliwal, S. (2000). Entrepreneurship - A learning pro-
cess: the experiences of Asian female entrepreneurs 
and women in business. Education + Training, 
42(8), 445-453

Das, M. (2000-2001). Women entrepreneurs from India: 
Problems, motivations and success Factors. Journal 
of Small Business & Entrepreneurship, 15(4), 67-81. 

Davey, K. M. (2008). Women’s accounts of organization-
al politics as a gendering process. Gender, Work and 
Organization, 15(6), 650-671

Delphy, C., & Leonard, D. (1984). Close to home: A ma-
terialist analysis of women’s oppression. Amherst: 
University of Massachusetts Press. 

Dev, S. M. (2002). Pro-poor growth in India: What do 
we know about the employment effects of growth 
1980-2000?. Working Paper No. 161, Overseas 
Development Institute, London.

Divakaran, S. (1996). Gender based wage and job dis-
crimination in urban India. The Indian Journal of 
Labour Economics, 39(2), 235-57.

Duraisamy, M., & Duraisamy P. (1995). Implications for 
structural reforms for public-private sector wage 
differentials in India. The Indian Journal of Labour 
Economics, 38(4).

Duffy, B., & Hund, E. (2015). Having it all on social me-
dia: Entrepreneurial femininity and self-branding 
among fashion bloggers. Social Media Society, 1-11. 
doi:10.1177/2056305115604337

Dutta, A. (2015, March 8). Nearly half of India’s entre-
preneurs are women: Study - The Times of India. 
Retrieved October 25, 2015.

Eichler, M. (1988). Non-sexist research methods: A prac-
tical guide. Boston: Allen & Unwin. 



Situating Self-Employed Urban Women Conducting Business through Contemporary Social Media     53

Evans, C. (2014, November 20). We Are the Future 
Cunt: Cyberfeminism in the 90s. Retrieved from 
http://motherboard.vice.com/read/we-are-the 
-future-cunt-cyberfeminism-in-the-90s

Fay, M., & Williams, L. (1993). Gender bias and the 
availability of business loans. Journal of Business 
Venturing, 8, 363-376.

Fenn, D. (2015, June 30). These are the best-and worst-
countries for women entrepreneurs. Retrieved from 
http://fortune.com/2015/06/30/countries-for-women 
-entrepreneurs/

Ferguson, A., & Folbre, N. (1981). The Unhappy Marriage 
of Capitalism and Patriarchy. In L. Sargent (Ed.), 
Women and revolution: A discussion of the unhappy 
marriage of Marxism and feminism (pp. 313-338). 
Boston, MA: South End Press.

Ferguson, A. (1989). Blood at the root: Motherhood, 
sexuality and male domination. New York: Pandora/
Unwin & Hyman. 

Ferguson, A. (1991). Sexual democracy: Women, oppres-
sion, and revolution. Boulder, CO: Westview Press. 

Ferguson, A., Hennessy, R., & Zalta, E. N. (2012, October 
12). Feminist Perspectives on Class and Work. 
Retrieved from http://plato.stanford.edu/entries/
feminism-class/#5 

FirstPost. (2014, July 23). Did you know: 24% of Indian 
smartphone owners use WhatsApp, WeChat for busi-
ness purposes. Retrieved from http://www.firstpost.
com/business/biztech/did-you-know-24-of-indian-
smartphone-owners-use-whatsapp-wechat-for-busi-
ness-purposes-1980851.html

Forson, C. (2013). Contextualising migrant black busi-
ness women’s work-life balance experiences. 
International Journal of Entrepreneurial Behavior 
& Research, 19(5), 460-477

Fok, E. (2015, July 1). India third last of 31 countries 
in environment for women entrepreneurs to thrive. 
Retrieved July 15, 2015.

Fraser, N. (1990). Rethinking the Public Sphere: A 
Contribution to the Critique of Actually Existing 
Democracy” in Craig Calhoun ed. Habermas and 
the Public Sphere, Cambridge, MA: MIT Press

Frone, M., Russell, M., & Copper, M. (1992). Antecedents 
and outcomes of work-family conflict: testing a mod-
el of the work-family interface. Journal of Applied 
Psychology, 77(1), 65-78.

Gajjala, R. (1999). Third world’ perspectives on cyber-
feminism. Development in Practice, 616-619.

Gajjala, R. (2004). Cyber selves: Feminist ethnographies 

of South Asian women. Walnut Creek, CA: AltaMira 
Press

Ganapathi, B. S. (n.d.). Research in entrepreneurship: 
Doctoral dissertations in India during 2000-2008. 
SSRN Electronic Journal SSRN Journal. 

Gatewood, E. J., Carter, N. M., Brush, C. G., Greene, P. 
G., & Hart, M. M. (2003). Women entrepreneurs, 
their ventures, and the venture capital industry: An 
annotated bibliography. Stockholm: ESBRI.

Global Employment Trends 2013. (2013). Retrieved 
from http://www.ilo.org/wcmsp5/groups/public/---
dgreports/---dcomm/---publ/documents/publication/
wcms_202215.pdf

Gothoskar, S. (2000). Teleworking and Gender. Economic 
and Political Weekly, 35(26), 2293-2298.

Gupta, N. (2014). Rethinking the relationship between 
gender and technology: A study of the Indian exam-
ple. Work, Employment & Society, 661-672.

Gupta, V., Turban, D., Wasti, A., & Sikdar, A. (2009). The 
role of gender stereotypes in perceptions of entre-
preneurs and intentions to become an entrepreneur. 
Entrepreneurship: Theory and Practice, 1042(2587), 
397-417.

Gunelius, S. (2009, April 17). How Women Can Use Social 
Media to Advance Their Businesses. Retrieved from 
http://www.womenonbusiness.com/how-women-
can-use-social-media-to-advance-their-businesses/

Guru, G. (2005). Understanding the Dalit Feminist 
Identity. In Women of India colonial and post-colo-
nial periods (3rd ed., Vol. 9, pp. 82-83). New Delhi: 
Sage Publications.

Guendouzi, J. (2006). The guilt thing: balancing domes-
tic and professional roles. Journal of Marriage and 
Family, 68(4), 901-10.

Hanisch, C. (2000). The personal is political. In Radical 
feminism: A documentary reader (p. 113). New York: 
New York University Press. 

Haraway, D. (1985). A manifesto for cyborgs: Science, 
technology, and socialist feminism in the 1980s. 
Socialist Review, 80, 65-108

Haslanger, S. (2000). Gender and Race: (What) Are 
They? (What) Do We Want Them To Be? Nous, 
34(1), 31-55. 

Haslanger, S. (1993). On being objective and being ob-
jectified. In A Mind of one’s own: Feminist essays 
on reason and objectivity. Boulder: Westview Press.

Hewlett, S. (2002). Creating a Life: Professional Women 
and the Quest for Children, Talk Miramax Books, 
New York, NY



54      Journal of Entrepreneurship and Management 	  Volume 5 Issue 2 June 2016

Hodges, J. (2012). The transition of midlife women 
from organisational into self-employment. Gender 
in Management: An International Journal, 27(3), 
186-201

Hundley, G. (2001), “Why women earn less than men in 
self-employment. Journal of Labor Research, Vol. 
22 No. 4, pp. 817-829.

India has 12.9 cr women workers, 56% self-employed: 
Govt - Firstpost. (2014, July 14). Retrieved October 
21, 2015.

India: Why is women’s labour force participation drop-
ping? (2013, February 13). Retrieved from http://
www.ilo.org/global/about-the-ilo/newsroom/com-
ment-analysis/WCMS_204762/lang--en/index.htm

International Labour Organization (ILO). (2013). Global 
Employment Trends 2013: Recovering from a sec-
ond jobs dip (Geneva).

Irigaray, L. (1985). This sex which is not one. Ithaca, NY: 
Cornell University Press. 

Kably, L. (2015, June 25). Women entrepreneurs get a 
raw deal in India - The Economic Times. Retrieved 
July 15, 2015.

Kalbfleisch, P. J. (1996). Gender, power, and communi-
cation in human relationships. Journal of Marriage 
and the Family, 58(2), 534. 

Kalpagam, U. (1999). Women, work and domestic duties: 
income planning for housewives. The Indian Journal 
of Labour Economics, 42(4), 567-80.

Kapur, P. (1970). Marriage and the Working Women in 
India. Vikas Publications, Delhi.

Kaushik, S. (2013). Challenges faced by women entrepre-
neurs in India. International Journal of Management 
and Social Sciences Research (IJMSSR), 2(2), 6-8.

Kelkar, G. Shrestha, G., & Veena, N. (2002). IT Industry 
and Women’s Agency: Explorations in Bangalore and 
Delhi, India. Gender, Technology and Development, 
6(1), 63-84.

Kolvereid, L., Shane, S., & Westhead, P. (1993). Is it 
equally difficult for female entrepreneurs to start 
businesses in all countries? Journal of Small Business 
Management, 31, 42-51

Krishna Raj, M (1983). Research on Women and Work 
in the Seventies - Where Do We Go from Here? 
Research Centre for Women’s Studies, SNDT 
University, Bombay.

Kumari, A., & Sinha, N. (2014). Professionally skilled 
women and social media: A study of select group of 
women. Journal of Advance Research in Journalism 

and Mass Communication, 1(2), 18-26.
Lewis, J. J. (2015, July 27). Separate Spheres. Retrieved 

from http://womenshistory.about.com/od/lives19th 
/a/Separate-Spheres.htm 

Luff, S., & Ward, K. (2002, December 18). Distorted views 
through the glass ceiling: The construction of wom-
en’s understandings of promotion and senior man-
agement positions. Retrieved from http://onlineli-
brary.wiley.com/doi/10.1111/1468-0432.00120/

Longino, H. E. (1990). Science as social knowledge: 
Values and objectivity in scientific inquiry. Princeton, 
NJ: Princeton University Press. 

Machung, A. (1989). Talking career, thinking job: gen-
der differences in career and family expectations of 
Berkley seniors. Feminist Studies, 15(1), 35-58.

Mackintosh, M. (1984). Gender and economics: The sex-
ual division of labour and the subordination of wom-
en. In Of marriage and the market: Women’s sub-
ordination internationally and its lessons. London: 
Routledge & Kegan Paul. 

Marshall, G. (1998). Sexual Division of Labour. In A 
Dictionary of Sociology. Oxford University Press. 
Retrieved from http://www.encyclopedia.com/topic/
sexual_division_of_labour.aspx 

Mazumdar, R. (1991). Dialectic of public and private rep-
resentation of women in bhoomika and mirch ma-
sala. Economic & Political Weekly, 26(43), 81-84. 
Retrieved from www.epw.in.

Mehta, J. (2015, February 4). How Whatsapp is chang-
ing the way businesses work. Retrieved from http://
yourstory.com/2015/02/whatsapp-businesses-work/

Metz, I. (2005). Advancing the careers of women with 
children. Career Dev Int Career Development 
International, 10(3), 228-245.

Mohanty, C. (2003). Chandra Talpade Mohanty; 
Under Western Eyes: Feminist Scholarship and 
Colonial Discourses. In Feminism without borders: 
Decolonizing theory, practicing solidarity (pp. 40-
42). Durham: Duke University Press.

Mitchell, R. (1996). Oral history and expert scripts: 
Demystifying the entrepreneurial experience. 
Journal of Management History, 2(3), 50-67.

Mitter, S. (1995). Information Technology and Working 
Women’s Demands. In Women encounter tech-
nology: Changing patterns of employment in third 
world (2003 ed., pp. 19-43). London: Routledge / 
UNU-INTECH.

Mitter, S. (2000). Teleworking and teletrade in India. 



Situating Self-Employed Urban Women Conducting Business through Contemporary Social Media     55

Economic and Political Weekly, 35(26), 2241-2252. 
Nair, S. (2014, August 4). Harder glass ceiling? Why 

Indian women aren’t starting up as much - Firstpost. 
Retrieved October 21, 2015.

Nath, D. (2000). Gently shattering the glass ceiling: ex-
periences of Indian women managers. Women in 
Management Review, 15(1), 44-52.

Newswire. (2012, May 9). Retrieved from http://www.
nielsen.com/us/en/insights/news/2012/smartphones-
in-india-web-browsing-is-for-men-texts-are-for-
women.html

Noor, N. (2004). Work-family conflict, work- and family-
role salience and women’s well-being. Journal of 
Social Psychology, 144(4), 389-405.

Papola, T. S. (1986). The Indian Labour Market: Some 
Facets of Its Character and Functioning. Giri Institute 
of Development Studies, Monograph (Kunda Datar 
Memorial Lecture, Pune, 1984).

Phipps, A. (2002). Engineering women: the ‘gendering’ 
of professional identities in the UK. International 
Journal of Engineering Education 18(4), 409-414.

Pio, E. (2007). Ethnic minority migrant women entre-
preneurs and the imperial imprimatur. Women in 
Management Review, 22(8), 631-649

Plant, S. (1997). Zeroes ones: Digital women the new 
technoculture. New York: Doubleday.

Profile: The Mumpreneur. (n.d.). Retrieved July 15, 2015
Racherla, S. (2014). Social production in a collectivist 

culture. Gender in Management: An International 
Journal, 29(6), 352-374

Rajadhyaksha, U. (2012). Work-life balance in South East 
Asia: The Indian experience. South Asian Journal of 
Global Business Research, 1(1), 108-127

Rajadhyaksha, U., & Smita, S. (2005). Tracing a timeline 
for work and family research in India. Economic and 
Political Weekly, 39(17). 

Raju, S. (2004). Getting ready for labour market: Gender, 
access and utilization of vocational training in Delhi. 
National Seminar on Globalisation and Women’s 
Work, V.V. Giri National Labour Institute, NOIDA, 
March 25-26.

Raveendran, G., Sudarshan, R. M., & Vanek, J. (2013, 
December). Home-Based Workers in India: Statistics 
and Trends. Retrieved from http://wiego.org/sites/
wiego.org/files/publications/files/Raveendran-
HBW-India-WIEGO-SB10.pdf 

Rege, S. (2000). Real Feminism’ and Dalit Women: 
Scripts of Denial and Accusation. Economic and 
Political Weekly. Retrieved from http://www.epw.

org.in
Rehman, S., & Roomi, M. (2012). Gender and work-life 

balance: A phenomenological study of women entre-
preneurs in Pakistan. Journal of Small Business and 
Enterprise Development, 19(2), 209-228

Rustagi, P. (2005). Understanding gender inequalities in 
wages and incomes in India. The Indian Journal of 
Labour Economics, 48(2), 319. 

S. (2015, March 17). Women directors: The glass ceiling 
in India Inc | Latest News & Updates at Daily News 
& Analysis. Retrieved from http://www.dnaindia.
com/money/report-women-directors-the-glass-ceil-
ing-in-india-inc-2069178

Satpal, R. R., & Rajain, P. (2014). Hallenges F aced by 
Women Entrepreneurs in the Present Technological 
Era. International Journal of Advance Industrial 
Engineering, 2(2), 2320 – 5539, 54-57. Retrieved 
from http://inpressco.com/wp-content/uploads/2014 
/07/Paper254-57.pdf

Shah, H. (Director), ICECD Presented at: Achieving 
Convergence for Empowerment of Women Western 
Regional Conference 23rd –24th April 2012

Shah, H. (2013, May). Creating an Enabling Environment 
for Women’s Entrepreneurship in India. Retrieved from 
http://www.unescap.org/sites/default/files/ESCAP-
SSWA-Development-Paper_1304_1.pdf

Shah, R. (2015, November 11). Here are five women who 
run a small Diwali business from home | Latest News 
& Updates at Daily News & Analysis. Retrieved 
from http://www.dnaindia.com/money/report-here-
are-five-women-who-run-a-small-diwali-business-
from-home-2144319

Sharma, A., Dua, S., & Hatwal, V. (September 2012). 
Micro enterprise development and rural women 
entrepreneurship: way for economic empower-
ment. Arth Prabhand: A Journal of Economics and 
Management 

Sharma, K. (2015, July 13). India among Worst Countries 
For Women Entrepreneurs, But Why? Retrieved July 
15, 2015. 

Sharma, K. (2014, June 24). 10 Promising Women 
Entrepreneurs in India. Retrieved July 15, 2015.

Sharma, P. (2013). Women Entrepreneurship Development 
in India. Global Journal of Management and 
Business Studies., 3(4), ISSN 2248-9878, 371-376. 

Shepherd, N. (2013, June 10). Where have all the cyber-
feminists gone? Part 2. Retrieved May 3, 2015, from 
http://blogs.lse.ac.uk/gender/2013/06/10/where- 



56      Journal of Entrepreneurship and Management 	  Volume 5 Issue 2 June 2016

have-all-the-cyberfeminists-gone-part-2-or-2/
Singh, A. (2012, June 27). The rise of women entrepre-

neurs in India. Retrieved July 15, 2015.
Singh, N. (2015, July 1). Gender based differences lim-

iting economic potential of women entrepreneurs 
across countries - The Times of India. Retrieved 
October 25, 2015.

Singh, S. (2015, February 26). Internet users in India to 
birth a $200-billion digital economy; challenges 
of connectivity and languages need to be cracked. 
Retrieved November 26, 2015, from http://ar-
ticles.economictimes.indiatimes.com/2015-02-26/
news/59542005_1_internet-economy-internet-
growth-google-india

Sisodia, D. (2014, December 13). 7 Udaipur 
Women & their Booming Online Business  
UdaipurTimes.com. Retrieved November 
27, 2015, from http://udaipurtimes.
com/7-udaipur-women-booming-online-business/

Slater, R. (2000). Using life histories to explore change: 
Women’s urban struggles in

Cape Town, South Africa. Gender and Development, 
8(2), 38-46. 

Smartphone Report: Women spend 4X the amount of 
time men spend on Instant Messaging applications. 
(2012, May 10). Retrieved November 27, 2015, from 
http://www.nextbigwhat.com/smartphone-research 
-in-india-gender-report-297/

Subramanian, S. (2015). From the streets to the web. 
Economic and Political Weekly, Volume L (17), 
pp.71-78

Thamaraiselvi (2007, September 12). Women as 
Entrepreneurs in India. Retrieved October 26, 2015.

Thomassen, L. (2010). Towards a Critical Theory of 
Society. In Habermas : A guide for the perplexed 
(pp. 15-32). New York: Continuum International 
Publishing Group.

Tinker, I. (ed.) (1990), Persistent Inequalities, Oxford 
University Press, Oxford.

Tiles, M. (1987). A Science of Mars or of Venus? 
Philosophy, 62(241), 293. 

Vishwanathan, R. (2001, November 1). India Together: 
Opportunities and challenges for women in business. 
Retrieved October 26, 2015.

Wacjman, J. (1991). Feminism Confronts Technology. 
University Park, PA: Pennsylvania State University 

Press.
Wacjman, J. (2010). Feminist theories of technology. 

Cambridge Journal of Economics, 34(1), 143-152. 
doi:10.1093/cje/ben057

Ward, L. (2007). Women: taking care of business: the 
government suggests becoming an entrepreneur is 
the perfect way for women to achieve work-life bal-
ance. But is it all it is cracked up to be. The Guardian 
(UK), 16 March.

Welter, F. (2004). The environment for female entrepre-
neurship in Germany. Journal of Small Business and 
Enterprise Development, 11(2), 212-21

West, C., & Zimmerman, D. H. (1987). Doing Gender. 
Gender & Society, 1(2), 125-151.

What’s fuelling the ever-growing army of women who 
balance babies with working for themselves? (n.d.). 
Retrieved July 15, 2015.

Wikipedia (n.d.). Retrieved January 30, 2016, from 
https://en.wikipedia.org/wiki/Donna_Haraway 

Women Entrepreneurs & Social Media: Getting Real 
About Using Social Media as a Business Driver. 
(2010, March 3). Retrieved November 28, 2015, 
from https://www.americanexpress.com/us/small-
business/openforum/articles/women-entrepreneurs-
social-media-getting-real-about-using-social-media-
as-a-business-driver-1/

United Nations (2010). The World’s Women 2010: Trends 
and Statistics (United Nations Publication, Sales 
No.E.10XVII.11) pp. 88-89.

Vijayaragavan, T. (July 2014). Problems and Opportunities 
of Women Entrepreneurs i n India. International 
Journal of Business and Management Invention, 
3(7), 2319-8028, 59-61. 

Young, I. M. (1991). Throwing Like a Girl and Other 
Essays in Feminist Philosophy and Social Theory. 
Bloomington: Indiana University Press, 1990. 
Hypatia, 6(3).

Salbi, Z. (n.d.). BrainyQuote.com. Retrieved from 
BrainyQuote.com Web site: http://www.brainyquote.
com/quotes/quotes/z/zainabsalb563057.html

Shankar, P. (2013). Woman entrepreneur in India - 
Opportunities and challenges. International Monthly 
Refereed Journal of Research In Management & 
Technology, 2, 14-18. Retrieved from http://interna-
tional.abhinavjournal.com/images/Management_&_
Technology/Jan13/3.pdf


