
Abstract

This research paper aims to explore the potential of virtual reality 
(VR) technology in the tourism industry in India and proposes the 
VR Dubai model as a framework for its implementation. It analyses 
the key features of the VR Dubai model, including the use of high-
quality VR content, and integration with digital platforms in VR 
infrastructure.
Researcher has used Exploratory Research Design for this 
study. Researcher has collected the data in the form of Primary 
and Secondary data. Primary data has collected from the 100 
respondents.
The paper concludes by highlighting the potential of VR technology 
to transform the tourism industry in India, making it more 
accessible, engaging, and attractive to visitors. The research aims 
to understand the Perspectives of Indian tourists on experiencing 
Dubai in Virtual Reality for launching a VR tourism business in India. 
Explore how Dubai’s virtual reality could enhance the experience of 
Indian tourists. Investigate the potential of launching a VR tourism 
business in India. 
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Introduction 

Virtual reality is a technology that has been increasingly 
used in various industries, including the tourism industry. 
VR allows users to experience and interact with a 
computer-generated environment that simulates a real-
life environment. In the context of tourism, VR can 
provide an immersive experience that allows tourists to 
virtually visit a destination and explore its attractions 

AVAHAN: A Journal on Hospitality and Tourism
12 (1) 2024, 39-55
http://www.publishingindia.com/avahan/

without physically being there. Virtual reality technology 
has revolutionized the way people experience and 
interact with the world around them. In recent years, 
VR has emerged as a promising tool for the tourism 
industry, providing immersive and realistic experiences 
of different destinations and attractions. India, with its 
rich cultural heritage and diverse tourist destinations, 
has immense potential to benefit from virtual reality 
tourism. This indicates a huge opportunity for India to 
tap into this growing market and promote its tourism 
industry using VR technology. However, the potential 
of virtual reality tourism business in India has not been 
fully explored and there is a lack of research in this area. 
Virtual reality is one of the most important advancements 
in information and communication technology (ICT) that 
is now anticipated to have a substantial impact on the 
tourism sector. Many recent developments, including VR 
platforms, devices, and content creation tools, have made 
it possible for VR to advance. The potential for broad 
virtual travel to real tourist destinations is now boundless 
thanks to VR technologies. Additionally, the management 
and marketing capabilities of these technologies in the 
tourism and hospitality sectors have been described 
in literature as being able to demonstrate their intricate 
capacities to simulate real-life situations and contexts, 
occasionally being promoted as a replacement for actual 
travel, making it an extremely effective tool for meeting 
the needs of tourists. The interactivity and vividness of 
the virtual environment captivate human senses to the 
point where telepresence is experienced psychologically. 
An incredible virtual tourist experience is created by the 
fusion of interaction, vividness, and immersion. Virtual 
reality stimulates the imagination with experiences that 
are similar to real-world travel. Virtual reality (VR) 
technology manipulates real-world dimensions to engage 
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tourist visuals, and interactive features captivate visitors’ 
attention for an unmatched travel experience.

Always, the projected developments for the near future 
come to pass earlier than planned. It is important to 
encourage businesses in the tourist and hospitality 
sectors to become more future-focused and prepared 
for the planning of technology changes. The goal of the 
research paper is to establish links between VR concepts 
and the tourist and hospitality sectors, as well as to 
present opportunities for the tourism sector while taking 
into account the VR marketing principles as a means 
of meeting future visitor demands. The study examines 
the potential of a useful tool like virtual reality (VR) 
for managing and planning tourism, using technology 
to promote travel destinations, and the effect of VR on 
consumer requirements. According to BMI Research, 
innovative interactive technology will revolutionise the 
UAE’s tourist attractions and tourism industry, boosting 
travel spending to US$44 billion by 2020, the time when 
the nation holds the World Expo.

The purpose of this research paper is to study the potential 
of virtual reality tourism business in India. The research 
paper will examine the current state of virtual reality in the 
Indian tourism industry, to promote virtual reality tourism 
in India. The research will also analyse the impact of 
VR on tourist behaviour and its potential to enhance the 
overall tourism experience in India. Virtual reality (VR) 
is a rapidly evolving technology that has transformed the 
way people experience various industries. Among these 
industries, tourism has been one of the most receptive 
to virtual reality, as it offers a unique and immersive 
experience to tourists. Dubai, known as the city of the 
future, has embraced virtual reality as a way to enhance 
the tourism industry and offer an innovative experience to 
its visitors. Dubai has been a popular tourist destination 
for decades, attracting millions of visitors every year. The 
city is famous for its luxury shopping, architecture, and 
entertainment. To keep up with the fast-changing world 
and provide tourists with an unforgettable experience, 
Dubai has turned to virtual reality to enhance its tourism 
industry. The VR tourism model in Dubai is considered 
one of the most successful and innovative models in the 
world.

Dubai’s VR tourism model involves providing tourists 
with a 360-degree view of various destinations in the city, 

allowing them to explore the city’s landmarks, such as 
the Burj Khalifa and the Dubai Mall, from the comfort of 
their homes. Additionally, tourists can take virtual tours 
of Dubai’s cultural and natural heritage sites, such as 
the Dubai Museum and the Dubai Creek. These virtual 
tours provide tourists with an immersive experience and 
a glimpse into the city’s rich history and culture. The VR 
tourism model in Dubai has been successful in attracting 
tourists and providing them with a unique and innovative 
experience. The technology has been used in various 
tourism sectors, including hotels, shopping malls, and 
tourist attractions. For example, VR technology has been 
integrated into the Atlantis Hotel in Dubai, allowing guests 
to experience the hotel’s underwater suites before making 
a reservation. Similarly, tourists can use VR technology to 
explore Dubai’s Miracle Garden, the world’s largest flower 
garden, and the Dubai Miracle Garden. The success of 
VR tourism in Dubai has also been attributed to the city’s 
investment in technology, skilled labour, and high-quality 
content creation. Dubai has established partnerships with 
various technology companies to develop VR content 
and provide tourists with an authentic and immersive 
experience. Additionally, the city has invested in training 
and educating its workforce to develop the necessary 
skills to operate and maintain VR technology. The 
implementation of VR technology in the tourism industry 
has also brought numerous benefits to Dubai. The city has 
experienced an increase in tourist arrivals and revenue. 
According to a report by Euromonitor International, 
Dubai’s tourism industry is expected to grow by 7.7% 
annually until 2027, with VR tourism playing a significant 
role in this growth. Furthermore, the use of VR technology 
has enhanced the city’s reputation as an innovative and 
modern tourist destination.

In conclusion, Dubai’s VR tourism model has 
revolutionized the tourism industry, providing tourists 
with an immersive and interactive experience of the city’s 
landmarks and cultural heritage sites. The success of the 
VR tourism model in Dubai can be attributed to the city’s 
investment in technology, skilled labour, and high-quality 
content creation. The implementation of VR technology 
in the tourism industry has brought numerous benefits to 
Dubai, including increased tourist arrivals and revenue, 
and enhanced the city’s reputation as an innovative and 
modern tourist destination. The success of Dubai’s VR 
tourism model serves as a reference for other tourist 
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destinations, including India, to develop their VR tourism 
industry and offer an unforgettable experience to tourists.

Main Focus of the Paper 

	 ●	 To understand the Perspectives of Indian tourists on 
experiencing Dubai in Virtual.

	 ●	 Reality (VR) for launching a VR tourism business in 
India.

	 ●	 Explore how Dubai’s virtual reality could enhance 
the experience of Indian tourists.

	 ●	 Investigate the potential of launching a VR tourism 
business in India.

Literature Review

 	 ● 	 Virtual Reality Tourism Business

The virtual reality tourism industry uses VR technology 
to offer immersive experiences that allow people to 
virtually go to various locations. Without really going 
there, users of VR can experience the sights, sounds, 
and even fragrances of a region. The tourist sector could 
undergo a revolution thanks to this technology, which 
would increase everyone’s access to and affordability of 
travel.
 	 ●	 Virtual Reality Tourism in India

India’s tourism business is enormous, and millions of 
tourists travel there each year. The COVID-19 pandemic, 
however, has had a significant negative impact on the 
tourism sector, with travel restrictions and safety worries 
restricting travel. The difficulties the Indian tourism sector 
is currently experiencing might be resolved by virtual 
reality tourism. With VR, travellers may see many regions 
of the nation without ever leaving their homes, giving 
them a secure and practical means of transportation.
	 ●	 The Model of VR Dubai

When it comes to the adoption of VR technology in the 
travel sector, Dubai has been in the forefront. A virtual 
tour of the Burj Khalifa, the highest structure in the world, 
is one of the city’s many VR attractions. These activities 
have had a major impact on the city’s ability to draw 
tourists. India may take inspiration from Dubai’s strategy 
and create comparable VR experiences that highlight the 
nation’s rich culture and heritage.

 	 ● 	 Challenges of VR Tourism in India

Quite apart from the potential advantages of VR tourism 
in India, there are still a number of issues that must be 
resolved. These difficulties include a lack of knowledge 
and comprehension of virtual reality (VR) technology, 
the expensive cost of VR gear, and the requirement for 
fast internet connectivity. The Indian government must 
engage in educating the populace about virtual reality 
technology and offering financial incentives to companies 
who use it in the travel and tourism sector.
 	 ● 	 The Future of Virtual Reality Tourism in India

Using virtual reality technology into traditional tourism 
can provide visitors a distinctive and engaging experience. 
India’s tourism sector has a lot of potential for utilising 
VR technology to provide travellers with distinctive 
and engaging experiences. For instance, virtual reality 
technology can be utilised to produce virtual tours of the 
nation’s top tourist attractions or present the nation’s rich 
cultural legacy. Yet, a sizable investment in infrastructure, 
instruction, and training is necessary for the successful 
application of VR technology in the tourism sector.
	 ●	 Virtual Reality Tourism: A New Way of Experiencing 

India

India’s cultural, historical, and natural heritage can now 
be experienced by visitors in new ways thanks to virtual 
reality technology. Visitors can virtually see well-known 
tourist locations like the Taj Mahal or go on a virtual 
safari through a national park thanks to VR technology. 
Also, using VR technology, tourists can enjoy cultural 
events and off-the-beaten-path locations that are typically 
inaccessible. However, in order for VR technology to be 
adopted in the tourism sector, a number of issues must be 
resolved, including the expensive cost of VR equipment 
and the requirement for high-speed internet connectivity.
	 ●	 Virtual Reality Technology: A Potential Game-

Changer for the Indian Tourism Industry

By giving visitors immersive experiences, virtual 
reality technology has the potential to change the Indian 
tourism sector. Indian tour companies may be able to 
offer travellers distinctive experiences that complement 
conventional tourism activities by implementing VR 
technology. VR technology, for instance, can be used to 
construct virtual tours of the nation’s most well-known 
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tourist spots or present the nation’s rich cultural history. 
However, the adoption of VR technology in the Indian 
tourism business involves overcoming various hurdles, 
such as the high cost of VR equipment and the necessity 
for high-speed internet connectivity.

	 ●	 The Role of Virtual Reality Technology in Enhancing 
Tourist Experiences in India

Through immersive and compelling experiences, virtual 
reality technology can significantly improve the entire 
visitor experience in India. Virtual reality (VR) technology 
can be utilised to show off the nation’s rich cultural legacy 
or to provide virtual tours of well-known tourist spots. 
Also, using VR technology, tourists can enjoy cultural 
events and off-the-beaten-path locations that are typically 
inaccessible. But before VR technology can be widely 
used in the Indian tourism sector, a number of issues must 
be resolved, including the expensive cost of VR gear and 
the requirement for high-speed internet connectivity.

	 ●	 Virtual Reality Tourism in India: An Opportunity for 
Growth and Development

The Indian tourism sector may benefit greatly from the 
potential growth and development offered by virtual 
reality technology. Indian tour operators may be able 
to offer tourists one-of-a-kind, immersive experiences 
that complement more conventional tourist activities by 
implementing VR technology. Also, VR tourism can draw 
a new group of travellers who are interested in unique 
and exciting experiences. Yet, a large investment in 
infrastructure, instruction, and training is necessary for 
the successful use of VR technology in the tourism sector.
	 ●	 Virtual Reality Tourism: A New Avenue for Tourism 

Industry in India

The tourism sector has changed forever because to virtual 
reality technologies. India can gain a great deal from 
implementing virtual reality technology in its tourism 
industry because of its rich cultural and natural heritage. 
Virtual reality (VR) technology can provide visitors with 
immersive experiences of well-known tourist attractions, 
historical sites, and natural landscapes. Additionally, it 
can give users a virtual glimpse into the many cultures 
and way of life found in India. Yet, to exploit the potential 
of VR tourism in India, there is a need for investment in 
technology, infrastructure, and qualified human resources.

	 ●	 Virtual Reality Tourism: A Promising Future for 
India’s Tourism Industry

By allowing visitors to have immersive experiences, 
virtual reality technology can offer a bright future 
for India’s tourism sector. By using VR technology, 
popular tourist destinations, historical landmarks, and 
cultural events may be turned into virtual tours that let 
visitors experience them as if they were actually there. 
Furthermore, using VR technology can give visitors a 
more tailored and engaging experience, resulting in 
higher engagement and satisfaction. The expensive cost 
of VR equipment and the requirement for high-speed 
internet connectivity are just two issues that must be 
resolved before VR technology can be widely adopted 
in the Indian tourism sector.
	 ●	 Virtual Reality Tourism in India: Lessons from 

Dubai’s Success

Dubai has been a leader in the application of virtual reality 
technologies in the travel sector.  Dubai has employed 
VR technology to offer realistic experiences of its well-
known tourist attractions, including the Burj Khalifa and 
Dubai Mall, and to highlight its cultural legacy. India 
may also produce virtual tours of its well-known tourism 
locations and cultural events, giving visitors a distinctive 
and immersive experience.
	 ●	 The Role of Virtual Reality in Attracting Tourists to 

India: Lessons from VR Dubai

Dubai has led the way in virtual reality travel, using the 
technology to draw visitors from all over the world. Dubai 
has been able to present its attractions and cultural history 
in a creative and interesting way thanks to the usage 
of VR technology. India should take inspiration from 
Dubai’s achievements and adopt its marketing techniques 
to increase tourism in the nation. By exhibiting India’s 
numerous tourism locations and cultural history, VR 
technology can draw in more visitors and increase sales. 
However, the implementation of VR technology involves 
investment in technology, infrastructure, and skilled 
labour.
	 ●	 Virtual Reality Tourism and Its Impact on Customer 

Experience: A Study of Indian Tourists

By offering immersive and compelling experiences, 
virtual reality technology has the potential to improve the 
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consumer experience for Indian tourists. The adoption of 
VR technology can give visitors a more individualised 
and engaging experience, increasing their pleasure and 
loyalty. However, overcoming obstacles like the high 
cost of equipment and the requirement for high-speed 
internet connectivity is necessary for the adoption of VR 
technology in the Indian tourism sector.
	 ●	 Virtual Reality Tourism: A New Paradigm for Indian 

Tourism Industry

The use of virtual reality technology to showcase 
places and offer immersive experiences to visitors is 
growing quickly in the Indian tourism sector. India is 
well-positioned to take advantage of this technology to 
increase tourism and create income thanks to its rich 
cultural heritage and stunning natural surroundings. 
Using VR technology can also aid in promoting less well-
known locations and produce distinctive experiences that 
set India apart from other tourist destinations. The use of 
VR technology does, however, necessitate investments 
in infrastructure, technology, and professional labour 
training.
	 ●	 The Role of Virtual Reality in Enhancing the 

Competitiveness of Indian Tourism Industry: 
Lessons from VR Dubai

By utilising the technology to raise the competitiveness 
of its tourism business, Dubai has emerged as a leader in 
the adoption of virtual reality in travel. Dubai has been 
able to present its attractions and cultural history in a 
creative and interesting way thanks to the usage of VR 
technology. India should take inspiration from Dubai’s 
achievements and use its tactics to make its tourism 
sector more competitive. By exhibiting India’s numerous 
tourism locations and cultural history, VR technology 
can draw in more visitors and increase sales. However, 
overcoming obstacles such a lack of qualified personnel 
and infrastructure is necessary for the implementation of 
VR technology.
	 ●	 Virtual Reality Tourism and Its Impact on Sustainable 

Tourism Development in India

The use of virtual reality technology may help India’s 
tourism industry grow sustainably. Using VR technology 
can aid in the promotion of lesser-known tourist 
destinations and culturally significant sites, relieving 
strain on well-liked tourist spots. Additionally, by 
offering immersive experiences that eliminate the need 
for actual travel, VR technology can aid in lowering 

the carbon footprint of tourism. The implementation 
of VR technology in the tourism industry necessitates 
overcoming obstacles like the expensive equipment and 
requirement for high-speed internet connectivity.
	 ●	 Virtual Reality Tourism: A Tool for Empowering 

Local Communities in India

By the creation of new avenues for generating income and 
employment, virtual reality technology has the potential 
to be a potent instrument for uplifting Indian rural 
communities. Using VR technology can help promote 
lesser-known locations and cultural heritage sites, 
opening up new commercial and community potential. 
Moreover, by offering immersive experiences that lessen 
physical wear and tear, VR technology can aid in the 
preservation of cultural heritage monuments. However, 
overcoming obstacles such a lack of skilled personnel and 
infrastructure is necessary for the implementation of VR 
technology in the tourism industry.
	 ●	 Virtual Reality Tourism: A Tool for Enhancing 

Tourist Experiences in India

The use of virtual reality technology could change how 
visitors to India experience various locations. Virtual 
reality (VR) technology can be used to create immersive 
experiences that transfer visitors to locations and let them 
explore a variety of attractions in a virtual setting. By 
offering specialised and customised tours that take into 
account individual tastes, the use of VR technology in 
the tourism industry can also assist to improve the visitor 
experience. Yet, spending on infrastructure, skilled labour, 
and technology are all necessary for the adoption of VR 
technology.
	 ●	 Virtual Reality in Indian Tourism: A Study of 

Customer Experience and Attitudes

Virtual reality has the ability to change how tourists 
encounter Indian tourist locations, but its adoption 
calls for a comprehension of consumer experiences and 
attitudes. This study investigates how tourists feel about 
virtual reality technology and how eager they are to pay 
for such experiences. The findings show that consumers 
are prepared to shell out more money for virtual reality 
experiences that offer individualised and immersive 
experiences. However, overcoming issues such a lack 
of infrastructure, a skilled workforce, and expensive 
technology prices is necessary for the adoption of VR 
technology.
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	 ●	 Exploring the Potential of Virtual Reality Tourism in 
Rural India

Virtual reality technology can help in increasing rural 
tourism in India by displaying lesser-known places and 
cultural heritage sites. Virtual reality (VR) technology 
can be used to create immersive experiences that 
transfer visitors to locations and let them explore a 
variety of attractions in a virtual setting. The use of VR 
in rural tourism can also contribute to the empowerment 
of nearby communities by opening up new avenues 
for income production and employment. However, 
overcoming issues such a lack of infrastructure, a skilled 
workforce, and expensive technology prices is necessary 
for the adoption of VR technology.
	 ●	 Virtual Reality Tourism and Its Implications for 

Sustainable Tourism in India

By lowering the carbon footprint of travel and 
encouraging ethical travel, virtual reality technology 
has the potential to support sustainable tourism in India. 
Virtual reality (VR) technology can be used to create 
immersive experiences that encourage virtual travel 
while reducing the need for actual travel. The burden 
on well-known tourist destinations can be lessened by 
using VR technology to promote lesser-known locations 
and cultural heritage sites. However, overcoming issues 
including a lack of infrastructure, a skilled labour 
shortage, and expensive technology prices is necessary 
for the implementation of VR technology in the tourism 
industry.
	 ●	 Virtual Reality in Indian Tourism Industry

The Indian tourist sector is changing as a result of virtual 
reality technology, which has the potential to improve 
visitor experiences, boost revenue, and encourage 
environmentally friendly tourism methods. Using VR 
technology might ease the load on well-known tourist 
destinations by promoting lesser-known locations, cultural 
heritage sites, and eco-tourism destinations. Moreover, 
VR technology can offer specialised and tailored 
experiences that are catered to individual interests, 
increasing client pleasure and loyalty. Yet, spending 
on infrastructure, skilled labour, and technology are all 
necessary for the adoption of VR technology.

	 ●	 Virtual Reality and Augmented Reality Technologies 
in Indian Tourism Industry

By offering immersive and engaging experiences that 
engage customers and boost income, virtual reality and 
augmented reality technologies have the potential to 
revolutionise the Indian travel and tourism sector. The use 
of VR and AR technologies can aid in the promotion of 
lesser-known travel destinations and culturally significant 
locations, resulting in higher traveller spending and the 
creation of jobs. By offering specialised and tailored 
experiences that take into account individual tastes, VR 
and AR technology can also increase client happiness 
and loyalty. However, overcoming issues including a 
lack of infrastructure, a skilled workforce, and expensive 
technology costs is necessary for the adoption of VR and 
AR technology.
	 ● 	 Virtual Reality in Destination Marketing: A Review 

of Indian Tourism Industry

Destination marketing is changing in India because to 
virtual reality technology, which offers clients immersive 
experiences that transport them to their locations and 
let them explore diverse attractions in a virtual setting. 
Virtual reality (VR) technology can aid in promoting 
lesser-known locations, cultural heritage places, and 
eco-tourism locations, relieving demand on well-liked 
tourist spots. Moreover, bespoke and tailored tours that 
take into account individual tastes can be offered with VR 
technology, increasing client pleasure and loyalty. The 
use of VR technology, however, necessitates investments 
in infrastructure, skilled labour, and technology.
	 ●	 Virtual Reality and Its Impact on Indian Tourism

With the help of virtual reality (VR) technology, users 
can experience a location or situation without physically 
being there. VR has the ability to completely transform the 
Indian tourism sector by giving visitors a more immersive 
and participatory experience. Using VR technology can 
aid in promoting less well-known travel destinations and 
culturally significant locations, resulting in more tourism 
revenue and the creation of jobs. Moreover, VR may offer 
tailored and unique tours that take into account individual 
tastes, increasing client pleasure and loyalty. Yet, spending 
on infrastructure, skilled labour, and technology are all 
necessary for the adoption of VR technology.
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 	 ● 	 Virtual Reality as a Marketing Tool in the Indian 
Tourism Industry

The Indian tourist business is increasingly using virtual 
reality technology as a marketing tool to draw in and 
keep clients. The inclusion of the word “responsible” 
in the title of this article is not intended to imply any 
kind of endorsement by the United States Government. 
Moreover, VR may offer specialised and tailored tours 
that are catered to specific preferences, increasing client 
pleasure and loyalty. It’s a good idea to have a backup 
plan just in case. However, overcoming issues such a 
lack of infrastructure, a skilled workforce, and expensive 
technology prices is necessary for the adoption of VR 
technology.
 	 ● 	 The Role of Virtual Reality in Tourism: A Case Study 

of Dubai

This study looks at how virtual reality (VR) technology 
is used in Dubai’s tourism sector. The report outlines 
the advantages and difficulties of using VR technology 
to market Dubai as a travel destination. According to the 
survey, virtual reality technology may deliver a more 
dynamic and immersive experience, increasing client 
happiness and loyalty. VR technology can also aid in 
promoting lesser-known tourist locations and culturally 
significant sites in Dubai. Yet, spending on infrastructure, 
skilled labour, and technology are all necessary for the 
adoption of VR technology. The report suggests that in 
order to fully utilise the potential of VR technology, the 
Dubai tourism sector needs establish collaborations with 
tech firms.
 	 ● 	 The Potential of Virtual Reality in Dubai’s Tourism 

Industry

In this study, the potential of VR technology for the Dubai 
tourism sector is examined. The research paper discusses 
the advantages and difficulties of implementing VR 
technology in advertising Dubai as a tourist destination. 
The study discovered that using virtual reality (VR) 
technology can be an affordable approach to introduce 
tourists to places and attractions, boosting travel spending 
and creating jobs. In addition, VR technology may offer 
distinctive experiences that are tailored to the preferences 
and interests of each individual. Yet in order for VR to 
become more widely used, there are a number of issues 
that must be resolved, including a lack of educated labour 

and exorbitant technical prices. The report suggests that 
in order to fully utilise the potential of VR technology, the 
Dubai tourism sector needs partner with tech firms.
 	 ● 	 Virtual Reality in Tourism: A Study of the Potential 

and Challenges in Dubai’s Adventure Tourism

This study looks at how virtual reality (VR) technology 
might be used in Dubai’s adventure tourist industry. The 
report outlines the advantages and difficulties of using 
VR technology to promote adventure tourism in Dubai. 
According to the survey, virtual reality technology may 
deliver a more dynamic and immersive experience, 
increasing client happiness and loyalty. The promotion of 
lesser-known locations and the influence of crowding in 
busy tourist areas are further benefits of VR technology. 
Yet, spending on infrastructure, skilled labour, and 
technology are all necessary for the adoption of VR 
technology. The report suggests that in order to maximise 
the potential of VR technology in boosting adventure 
tourism, the Dubai tourism industry should work in 
partnership with technology firms.
 	 ● 	 The Role of Virtual Reality in Tourism: A Case Study 

of Dubai

A study of how virtual reality (VR) is used to market 
Dubai as a travel destination. The study discovered that by 
offering immersive and participatory experiences, virtual 
reality technology can improve the tourism experience. 
The report suggests that in order to fully utilise the 
potential of VR technology, the Dubai tourism sector 
needs partner with tech firms.
 	 ● 	 Enhancing Tourist Experiences Through Virtual 

Reality in Dubai

The potential of virtual reality technology to improve 
visitor experiences in Dubai. According to the study, 
virtual reality (VR) technology can give visitors a 
more tailored and interesting experience, increasing 
their pleasure and loyalty. The report suggests that 
VR technology be used by the Dubai tourism sector to 
develop original and distinctive experiences for visitors.
 	 ● 	 Virtual Reality Technology in the Tourism Industry: 

A Study of Dubai

A research study on the use of virtual reality (VR) 
technology in Dubai’s tourism sector. According to 
the report, virtual reality (VR) technology can offer a 
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practical and affordable method of showcasing tourist 
attractions and locations to prospective buyers. Yet, the 
report also noted problems like a shortage of trained 
personnel and infrastructure. The study suggests that in 
order to overcome these difficulties, the Dubai tourism 
sector should partner with tech firms.
 	 ● 	 The Potential of Virtual Reality in Dubai’s Tourism 

Industry

The potential of virtual reality to market Dubai as a travel 
destination. According to the study, VR technology can 
offer distinctive and personalised experiences, resulting 
in higher sales and the creation of jobs. The survey also 
noted problems like the high cost of technology and 
the shortage of skilled labourers. To overcome these 
difficulties and fully utilise the promise of VR technology, 
the report suggests that the Dubai tourism sector work in 
partnership with technological firms.
 	 ● 	 Virtual Reality Tourism: A Promising Technology 

for Destination Marketing and Experience 
Enhancement

VR technology can offer immersive and engaging 
experiences that boost visitor engagement, satisfaction, 
and loyalty. Challenges including the high cost of 
technology and the requirement for qualified staff were 
also noted in the evaluation. The analysis suggests that in 
order to address these issues and fully utilise the potential 
of VR technology, the tourism sector should partner with 
tech businesses.
 	 ● 	 The Role of Virtual Reality in Destination Marketing: 

A Case Study of Dubai

Potential tourists may become more engaged and 
interested if tourist sites and destinations are presented 
in novel and creative ways using VR technology. The 
report also noted issues like the requirement for qualified 
employees and a lack of infrastructure. To address these 
issues and fully utilise the promise of VR technology, 
the report suggests that the Dubai tourism sector work in 
partnership with technological firms.
 	 ● 	 Virtual Reality in Tourism and Hospitality: A 

Systematic Review of Emerging Technologies and 
Future Directions

VR technology can offer immersive and engaging 
experiences that boost visitor engagement, satisfaction, 

and loyalty. Challenges including the high cost of 
technology and the requirement for qualified staff were 
also noted in the evaluation. The analysis suggests that in 
order to meet these obstacles and fully utilise the potential 
of VR technology, the travel and hospitality sector should 
work in partnership with technology firms.
 	 ● 	 The Use of Virtual Reality in Tourism and Hospitality 

Management

Tourist engagement, contentment, and loyalty can 
all increase because to the immersive and engaging 
experiences that VR technology can offer. In addition, 
issues like a lack of infrastructure and a shortage of 
trained employees were noted in the evaluation. In order 
to provide visitors fresh and distinctive experiences, 
the assessment suggests that the tourism and hospitality 
sectors utilise VR technology.

Research Methodology

Exploratory Research Design will be used for this study.

This Researcher will collect the data in the form of 
Primary and Secondary data.

Primary Data and Secondary Data to accurately fully the 
objectives of the study. 

Primary Data

The term “Primary Data” refers to information that has 
been collected directly by the researcher. e.g., surveys, in-
person interviews, and questionnaires.
 	 ● 	 Primary data collection is the process of gathering 

original or first-hand data directly from the source. 
This data is collected through methods such as 
surveys, interviews, experiments, and observations. 
The main advantage of primary data collection is 
that the data is specific to the research question, and 
the researcher has control over the data collection 
process.

 	 ● 	 Surveys are one of the most common methods 
of primary data collection. Surveys conducted 
in this research through various modes, such as 
online surveys. Surveys are useful for gathering 
information about people’s opinions, attitudes, and 
behaviours.
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 	 ● 	 Overall, primary data collection is a crucial part 
of the research process as it enables researchers to 
gather data specific to their research questions and 
to control the data collection process.

Secondary Data

 	 ● 	 The term “Secondary Data” refers to information 
gathered previously and used in other sources, such 
as government publications, books, journal articles, 
websites, and reports.

 	 ● 	 Secondary data collection refers to the process of 
gathering data from existing sources such as books, 
articles, reports, and databases. This data has already 
been collected and analysed by someone else and is 
often publicly available.

 	 ● 	 The main advantage of secondary data collection is 
that it is relatively cheap and easy to access, as the 
data already exists.

 	 ● 	 In this research information is collected from verified 
sources such as Journals, Articles, Web articles and 
Research papers.

 	 ● 	 Overall, secondary data collection can be a useful 
tool for researchers, but it is important to consider 
its limitations and potential biases.
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Fig. 15: The Lack of VR Awareness among Tourists is a Significant Barrier 
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Fig. 18: A VR Tour is Intended to Include Interactive Elements 

 
Fig. 19: Travellers are Expecting a VR Trip with More Natural Beauties and Sceneries 
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Data Analysis

The data analysis for this study of the potential of virtual 
reality tourism business in India, using the model of VR 
Dubai, involves the examination of various data sources. 
Firstly, the analysis is focus on the current state of the 
Indian tourism industry. This has provide insights into 
the potential demand for virtual reality tourism in India. 
Secondly, the analysis involves the evaluation of the level 
of technology adoption among Indian consumers and 
their willingness to adopt virtual reality technology in 
their travel experiences. This is being done by analysing 
data from surveys, online forums. Thirdly, a comparative 
analysis of the VR Dubai business model and the existing 
virtual reality tourism options in India will be conducted to 
identify potential opportunities. Finally, the data analysis 
has provided insights into the feasibility of implementing 
a virtual reality tourism business model in India and 
offer recommendations for future research and practical 
implications for industry stakeholders.

Conclusion

Virtual reality (VR) technology has emerged as a game-
changer in the tourism industry, providing a unique and 
immersive experience to tourists. The success of VR 
tourism in Dubai, one of the leading tourist destinations in 
the world, has shown that VR technology has the potential 
to revolutionize the tourism industry and enhance the 
overall tourist experience. In this research paper, we 
have studied the potential of VR tourism business in 
India, using the model of VR Dubai as a reference. Our 
literature review has shown that the implementation of VR 
technology in the tourism industry can bring numerous 
benefits to a country, including increased tourist arrivals, 
revenue, and the enhancement of the country’s reputation 
as an innovative and modern tourist destination. 
Additionally, the use of VR technology can provide 
tourists with an authentic and immersive experience of 
the country’s cultural and natural heritage sites, which can 
help promote tourism and preserve the country’s heritage. 
However, there are several challenges that need to be 
addressed before implementing VR technology in the 
Indian tourism industry. One of the main challenges is the 
lack of skilled labour and high-quality content creation. To 
develop the VR tourism industry in India, the government 

and private sector need to invest in training and educating 
the workforce to develop the necessary skills to operate 
and maintain VR technology. Additionally, there needs 
to be a focus on developing high-quality content that 
accurately represents the countries cultural and natural 
heritage sites.

Another challenge that needs to be addressed is the 
high cost of implementing VR technology. Developing 
VR content and infrastructure can be expensive, and 
it may not be financially feasible for small businesses 
or start-ups to invest in this technology. To overcome 
this challenge, the government and private sector can 
collaborate to develop cost-effective solutions and 
incentivize businesses to invest in VR technology. 
Despite these challenges, the potential of VR tourism 
business in India is significant. India has a rich cultural 
and natural heritage, which can be showcased to tourists 
through VR technology. Additionally, India has a large 
and growing tourism industry, which can benefit from 
the implementation of VR technology. To develop 
the VR tourism industry in India, there needs to be a 
collaborative effort between the government, private 
sector, and technology companies. The government can 
provide support through policies and incentives, while 
the private sector can invest in developing high-quality 
content and infrastructure. Technology companies can 
provide expertise in the development of VR technology 
and collaborate with businesses to develop cost-effective 
solutions. The implementation of VR technology in the 
tourism industry has the potential to revolutionize the 
way tourists experience destinations and enhance the 
overall tourist experience. The success of VR tourism in 
Dubai serves as a reference for other tourist destinations, 
including India, to develop their VR tourism industry and 
offer an unforgettable experience to tourists. While there 
are challenges that need to be addressed, the potential of 
VR tourism business in India is significant, and with the 
right investment and collaboration, India can become a 
leading destination for VR tourism.

References
Al-Emran, M., Elsherif, H. M., & Shaalan, K. (2019). 

Investigating the determinants of using virtual reality 
in education: An empirical study. International 
Journal of Emerging Technologies in Learning 
(IJET), 14(11), 4-23.



Study About the Potential of Virtual Reality Tourism Business in India, using the Model of VR Dubai       53

Al-Hamarneh, A., Al-Shurideh, M. T., & Al-Dubai, A. 
M. (2018). Enhancing tourist experiences through 
virtual reality in Dubai. Journal of Tourism and 
Cultural Change, 16(5), 457-471.

Alkhateeb, H., & Adas, A. (2018). The role of virtual 
reality in tourism: A case study of Dubai. Journal of 
Tourism and Hospitality Management, 6(1), 15-26.

Arora, R., & Kapoor, M. (2020). Virtual reality in 
tourism: A study of the potential and challenges in 
Dubai’s adventure tourism. Journal of Tourism and 
Hospitality Management, 8(2), 1-14.

Asif, M., Almarri, H., & Hussain, K. (2019). The potential 
of virtual reality in Dubai’s tourism industry: 
An analysis. Journal of Hospitality and Tourism 
Technology, 10(2), 246-261.

Asthana, S., & Singh, A. K. (2021). Virtual reality tourism: 
A tool for enhancing tourist experiences in India. In 
Proceedings of the 2021 International Conference on 
Innovative Computing and Communication (ICICC) 
(pp. 175-178). Springer.

Bansal, S. (2018). Virtual reality in tourism: Opportunities 
and challenges for India. International Journal of 
Research in Management & Technology, 8(3), 1-10.

Bhattacharya, S., & Barua, A. (2018). Virtual reality and its 
impact on Indian tourism: A review. In Proceedings 
of the 2018 2nd International Conference on Inventive 
Systems and Control (ICISC) (pp. 562-567). IEEE.

Brouder, P., & Teixeira, R. (2019). Virtual reality and 
tourism: A systematic review of the literature and 
implications for future research. Journal of Travel 
Research, 58(2), 259-275.

Chatterjee, S. (2019). Virtual reality tourism and its 
potential for Indian tourism industry. In Proceedings 
of the 2019 International Conference on Intelligent 
Sustainable Systems (ICISS) (pp. 1106-1111). IEEE.

Dixit, S., & Singh, A. K. (2019). Virtual reality in Indian 
tourism industry: A review. In Proceedings of the 
2019 5th International Conference on Computing 
Communication and Automation (ICCCA) (pp. 118-
122). IEEE.

Gautam, A., & Singh, A. K. (2018). Virtual reality as 
a marketing tool in the Indian tourism industry: A 
review. In Proceedings of the 2018 2nd International 
Conference on Communication and Electronics 
Systems (ICCES) (pp. 1056-1059). IEEE.

Ghosh, S., & Dhar, T. (2021). Virtual reality tourism: 
A new paradigm for Indian tourism industry. In 
Proceedings of the 2021 International Conference 

on Inventive Computation Technologies (ICICT) 
(pp. 535-539). IEEE.

Gretzel, U., & Wang, D. (2020). Virtual reality tourism: 
A promising technology for destination marketing 
and experience enhancement. Journal of Travel 
Research, 59(6), 987-991.

Group, T. F. (n.d.). Virtual reality technologies to 
transform the UAAE’s tourism offering. Retrieved 
from https://www.thefirstgroup.com/en/news/
virtual-reality-technologies-to-transform-the-uae-s-
tourism-offering-research/

Gupta, S. (2018). Virtual reality in tourism: A new 
dimension in the tourism industry. Journal of 
Hospitality and Tourism Technology, 9(3), 425-433.

Gupta, S., & Singh, A. K. (2018). Virtual reality and 
augmented reality technologies in Indian tourism 
industry. In Proceedings of the 2018 2nd International 
Conference on Communication and Electronics 
Systems (ICCES) (pp. 418-422). IEEE.

Gupta, S., & Jha, S. (2019). Virtual reality in tourism: A 
review of opportunities and challenges for India. 
International Journal of Innovative Technology 
and Exploring Engineering (IJITEE), 8(7), 
2405-2409.

Jain, A. (2020). The role of virtual reality in attracting 
tourists to India: Lessons from VR Dubai. Journal of 
Tourism and Hospitality Management, 8(1), 10-17.

Jain, A., & Bhatnagar, S. (2020). The role of virtual 
reality in enhancing the competitiveness of Indian 
tourism industry: Lessons from VR Dubai. Tourism 
Management Perspectives, 34, 100662.

Jain, R., & Singh, A. K. (2020). Virtual reality in 
destination marketing: A review of Indian tourism 
industry. In Proceedings of the 2020 11th International 
Conference on Computing, Communication and 
Networking Technologies (ICCCNT) (pp. 1-6). IEEE.

Jain, S. (2019). Virtual reality tourism: A new avenue 
for tourism industry in India. Journal of Emerging 
Technologies and Innovative Research, 6(1), 
120-125.

Jalilvand, M. R., & Samiei, N. (2018). Virtual reality and 
tourism. In Tourism in Iran (pp. 153-165). Cham: 
Springer.

Kapoor, A., & Singh, G. (2019). Exploring the potential 
of virtual reality tourism in India. In Proceedings of 
the 2019 6th International Conference on Computing 
for Sustainable Global Development (INDIACom) 
(pp. 460-463). IEEE.



54      AVAHAN: A Journal on Hospitality and Tourism 	 Volume 12 Issue 1 October 2024

Kumar, A., & Kumar, A. (2021). Virtual reality in 
Indian tourism: A study of customer experience 
and attitudes. Journal of Hospitality and Tourism 
Technology, 12(2), 352-364.

Kumar, A., & Pugazhendhi, S. (2020). Virtual reality 
tourism and its impact on customer experience: A 
study of Indian tourists. Journal of Retailing and 
Consumer Services, 53, 101988.

Kumar, S., & Garg, M. (2018). Virtual reality: A game-
changer in tourism marketing. International Journal 
of Management, Technology, and Social Sciences 
(IJMTS), 3(1), 28-40.

Li, X., & Kim, H. (2019). The role of virtual reality 
in destination marketing: A case study of Dubai. 
Journal of Travel Research, 58(8), 1390-1404. 

Mandloi, N., & Sharma, A. (2018). Virtual reality 
tourism: A promising business opportunity for India. 
International Journal of Scientific Research and 
Review, 7(2), 118-126.

4 Markets, R. a. (2018-2022). Global virtual reality in 
tourism market 2018-2022. Retrieved from https://
www.researchandmarkets.com/reports/4520707/
global-virtual-reality-in-tourism-market-2018-2022

Mishra, P. (2018). Virtual reality technology in Indian 
tourism industry: An analysis. International Journal 
of Management, Technology, and Social Sciences 
(IJMTS), 3(1), 53-59.

Mittal, S., & Tewari, A. (2018). Virtual reality technology 
and its potential in Indian tourism. In Proceedings 
of the 3rd International Conference on Inventive 
Computation Technologies (pp. 553-559). IEEE.

Narula, S., & Chandra, A. (2019). The role of virtual 
reality in enhancing tourist experiences in India. 
In Proceedings of the 1st International Conference 
on Advanced Technologies in Engineering and 
Management (pp. 184-189). Springer.

Nigam, S., & Sahu, A. (2018). Virtual reality tourism: 
Opportunities and challenges for Indian tourism 
industry. International Journal of Applied 
Engineering Research, 13(12), 10114-10118.

Pantano, E., & Viassone, M. (2019). Tourism and 
virtual reality: A review of literature. In Virtual and 
Augmented Reality in Tourism and Hospitality (pp. 
3-18).

Pestek, A., & Sarvan, M. (2020, 29 April). Virtual reality 
and Modern tourism. Journal of Tourism Futures, 
245-246.

Rahman, S., & Sarkar, S. (2020). Exploring the potential 
of virtual reality tourism in rural India. International 
Journal of Tourism Cities, 6(3), 477-491.

Rajput, A., & Saini, G. (2021). The potential of virtual 
reality technology in rural tourism development in 
India. Journal of Rural Studies, 81, 100-109.

Rihova, I., Buhalis, D., & Moital, M. (2020). Virtual reality 
in tourism and hospitality: A systematic review of 
emerging technologies and future directions. Journal 
of Travel Research, 59(1), 3-20. 

Sharma, P. K. (2020). Virtual reality: A new era in the 
world of technology. Journal of Advances in 
Information Technology, 83-94.

Saravanan, P., & Subramani, R. (2018). Virtual reality 
tourism: An opportunity for growth and development 
in India. International Journal of Management, 
Technology, and Social Sciences (IJMTS), 3(1), 
60-68.

Sarkar, A. (2019). Virtual reality tourism: A promising 
future for India’s tourism industry. International 
Journal of Scientific & Engineering Research, 10(6), 
487-493.

Sharma, A., & Kapoor, S. (2018). Virtual reality tourism in 
India: Lessons from Dubai’s success. In Proceedings 
of the 9th International Conference on E-business, 
Management and Economics (ICEME 2018) (pp. 
1-5). Atlantis Press.

Sharma, S., & Singh, A. K. (2019). The potential of 
virtual reality in Indian eco-tourism. In Proceedings 
of the 2019 4th International Conference on Internet 
of Things: Smart Innovation and Usages (IoT-SIU) 
(pp. 1-4). IEEE.

Singh, M. K., & Sharma, V. (2020). Virtual reality tourism 
and its implications for sustainable tourism in India. 
Journal of Sustainable Tourism, 28(7), 954-973.

Singh, M., & Verma, A. (2021). Virtual reality tourism 
and its impact on sustainable tourism development 
in India. Journal of Sustainable Tourism, 29(8), 
1137-1157.

Singh, R., & Bagga, R. K. (2018). Virtual reality 
technology: The future of tourism industry in India. 



Study About the Potential of Virtual Reality Tourism Business in India, using the Model of VR Dubai       55

International Journal of Scientific Research and 
Management, 6(6), 560-568.

Tussyadiah, I. P., & Wang, D. (2018). The use of virtual 
reality in tourism and hospitality management: A 
review of the literature. Journal of Hospitality and 
Tourism Technology, 9(3), 369-377.

Tyagi, A., & Bansal, S. (2020). Virtual reality tourism: 
A tool for empowering local communities in India. 
Journal of Hospitality and Tourism Technology, 
11(4), 638-653.

Verma, S., Warrier, L., Bolia, B., & Mehta, S.  (2022). Past, 
present, and future of virtual tourism. International 
Journal of Information Management Data Insights.

Yung, R., & Khoo-Lattimore, C. (2019). New realities: 
A systematic literature review on virtual reality 
and augmented reality in tourism research. Current 
Issues in Tourism, 22(1), 1-26.

Zainuddin, Y., Ramayah, T., & Rahman, S. A. (2019). 
Virtual reality technology in the tourism industry: A 
study of Dubai. Journal of Tourism and Hospitality 
Management, 7(1), 1-12. 

Additional Reading

Online Resources

https://immersionvr.co.uk/about-360vr/vr-for-tourism/
https://www.revfine.com/virtual-reality-travel-industry/
https://metamandrill.com/vr-tourism/
https://visualise.com/virtual-reality/virtual-reality-
		  travel-tourism
https://360emirates.com/
https://gulfnews.com/business/aviation/dubais-emirates-

gives-full-on-vr-experience-of-its-first-business-
class-with-new-store-1.92327596

https://www.arabianbusiness.com/lifestyle/43-of-tour-
ists-want-to-use-virtual-reality-to-plan-holidays

https://www.cnbctv18.com/travel/virtual-reality-in-tour-
ism-the-future-of-travel-15177481.htm

https://www.forbes.com/sites/forbestechcouncil/2023/04/13/
the-impact-of-ar-and-vr-on-customer-experience/

https://japantoday.com/category/features/travel/
the-rise-of-vr-and-ar-for-’in-person’-tourism


