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Abstract

The present study explores the relationship between nostalgia, place attachment, 
and travel intentions among migrants returning to their homeland. Drawing 
on a sample of 362 respondents aged 45 and above, who have migrated from 
their homeland, the study employs structural equation modelling to study the 
mediating role of place attachment in the relationship between nostalgia and 
travel intentions. The findings reveal a significant direct impact of nostalgia 
on travel intentions, confirming the hypothesized relationship. Moreover, the 
study demonstrates that place attachment, particularly through dimensions of 
place identity and place memory, mediates the relationship between nostalgia 
and travel intentions. The study provides insights into the psychological 
mechanisms underlying migrants’ travel behaviour and suggests implications 
for people involved in policymaking and destination marketers to enhance 
tourism experiences and promote destination loyalty among returning 
migrants.
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Introduction

Kashmiri Pandits who were originally the natives of Jammu & Kashmir 
are now being labelled as ‘migrants’ and is one of the most identified internally 
displaced group in the region. Both central and state governments identify 
these displaced people as ‘migrants’ and have given a status distinctive from 
common masses (Datta, 2016). The 1989 insurgency in Kashmir resulted 
in the migration of their community (Bhat, 2023). Over the years, despite 
various uncertainties, Kashmiri migrants have been traveling to Kashmir for 
religious, social, and tourism purposes. The desire to relive the past and revisit 
places holds immense emotional significance for migrants. With the improved 
situation in Kashmir, the desire to travel to their homeland has become feasible 
and convenient. The landscape and environment tend to play a critical role in 
creating nostalgic reminiscences of these forced migrants (Datta, 2016). The 
emotional urge for something distant in space and time along with craving for 
home is included in the concept of nostalgia (Zeng & Xu, 2021). This term 
which originally meant ‘suffering or grief’ is also denoted as ‘returning to the 
native land’ has its origin from Greek word ‘nostalgias’ (Morse & Mudgett, 
2017). Literature indicates that locations related to childhood hold special 
significance in creating nostalgia (Rishbeth & Powell, 2013). 

Sedikides et al. (2015) advocated desire to revisit memorable experiences 
and recalling significant past tourism experiences is also a type of nostalgia. 
The travel behavior of migrants differs from that of tourists since migrants 
were once part of the place. Identity politics and concept of place has 
displaced the relation between oneself and place once central to geography 
(Antonsich, 2010). Nostalgia helps cope with present stress by stimulating 
positive emotions through reminiscing about the good past. The varied life 
of displaced people focuses on meanings, beliefs, memories and knowledge 
(Low et al., 2002). Scholars working on internal migration have started 
focusing on emotions generally associated with cross border movement and 
the same emotions to be found in people migrating in the same country from 
one place to another and other associated aspects of migration (Smith, 2017; 
Morse & Mudgett, 2017). To highlight the difference between present and 
past among nostalgic reminiscences in social associations, neighbourhood 
and materiality among Kashmiri pandits (Datta, 2016). Studies on the travel 
behavior of migrants to Kashmir are still very limited. 

Few studies have explored the effect of nostalgia on behavioral intentions 
(Lu et al., 2022). It has been found that positive emotional connections with 
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destinations encourage tourists to return repeatedly, creating destination 
attachment. Previous studies have explored the positive effect of attachment 
on revisit intentions (Cho, 2021; Jian et al., 2021; Srivastava & Shandilya, 
2023). The present study aims to explore the effect of nostalgia, destination 
attachment, and revisit intentions on the travel behavior of Kashmiri migrants. 

Literature Review 

Cognitive Assessment Theory (CAT) Suggests Intertwined Relation of 
Memory and Emotions 

Lu et al. (2022) advocated the arousal effect on activation of memory 
network. Nonetheless, majority of studies have focused on examining “the 
impact of nostalgia on the cognitive evaluation of tourism destinations by 
tourists”, paying little attention to its influence on affection or behavioral 
intention (Jian et al., 2021). Holbrook and Schindler (1996) indicate that 
psychographic attributes are more efficient than demographic attributes 
while predicting tourist’s behaviourial patterns. Nostalgia, originally coined 
to describe a condition akin to homesickness, later came to be understood 
as “a painful yearning to return home” (Davis, 1979). It has been observed 
that nostalgia serves as a potent motivator for travel and fosters loyalty to 
destinations (Cho et al., 2019). Nostalgia has the remarkable ability to foster 
strong attachment to a destination. For instance, a visitor might develop a 
deep emotional bond with a destination visited during childhood vacations 
due to the fond memories associated with it. Consequently, the individual 
may experience nostalgic feelings whenever they reminisce about or revisit 
the place. According to Kim et al. (2022), positive emotions like nostalgia and 
attachment can be evoked from pleasant memories, which in turn influence 
intentions to revisit.

Nostalgia and Revisit Intentions: Defining Role of Place Attachment as 
Mediator

Emotion and memory play central role in this field, with considerable 
research exploring the connections between materiality, meaning, and 
identity (Morrison & Dowell, 2015). The term “place attachment” has been 
employed to depict the emotional, cognitive, and functional connections 
individuals establish with specific destinations (Scannell & Gifford, 2010; Li 
& McKercher, 2016). Destination attachment refers to the emotional bond 
between tourists and the tourism destination (Lu et al., 2022). It arises from 
various emotions tourists experience towards the destination, often stimulated 
by valuable and unforgettable travel experiences. Numerous research has 
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highlighted the implication of memory in fostering destination attachment 
(Sthapit et al., 2024). Additionally, previous studies have also established a 
meaningful relation between destination attachment and nostalgia (Dai, 2017).

The inclination of tourists to revisit destinations in order to relive 
cherished memories can be described as nostalgia (Sedikides et al., 2015). 
Positive past experiences lead to an attachment to the destination, generating 
positive emotions among tourists (Lu et al., 2022; Shandilya & Srivastava, 
2024a). As time passes, individuals’ recollection of travel experiences evolves 
(Lu et al., 2022). Tourists seldom return to the same destination in a short 
timeframe thereby confirm a relationship between place identity and revisit 
intentions (Su et al., 2020). Therefore, for repeat tourism, experiences which 
are retained and recalled over a long period are quite valuable (Marschall, 
2012).

Lu et al. (2022) argue that the intention to revisit a destination is directly 
related to the strength of the emotional bond between the destination and 
the tourist. Gao et al. (2020) found in their study that tourist satisfaction 
is influenced by nostalgic experiences. When memories are vivid or hold 
emotional value, individuals are more inclined to revisit them, leading to 
nostalgia (Marschall, 2014). Additionally, memorable travel experiences, 
perceived destination value, and intentions to revisit are positively influenced 
by nostalgia. Whereas, place memory and place identity are amongst the major 
constructs for place attachment (Chen et al., 2014).  Destination attachment 
reflects the strength of the emotional connection between individuals and the 
destination, potentially enhancing intentions to revisit (Jian et al., 2021).

Memorable experiences can evoke emotions such as nostalgia and 
attachment, which in turn, influence tourists’ intentions to revisit (Kim et al., 
2022). It’s noteworthy that while brand nostalgia has been associated with 
consumer emotions, such as brand attachment, and behavioral intentions like 
purchase intention, these connections haven’t been thoroughly investigated 
within the realm of tourism products or destinations (Kessous & Roux, 2008).

Consequently, the study recommends that over time, memorable travel 
experiences may trigger nostalgia, reinforce emotional connection between 
tourists and destinations, and encourage repeat visits. Even if a tourist’s last 
journey was a long time ago, they can still choose to return there if they have 
strong long-term recollections of it (Zeng & Xu, 2021).

Nostalgia, has been found to effectively restore psychological balance 
(Sedikides & Wildschut, 2015) by evoking positive sentiments towards 
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past experiences, places, and people, thereby aiding in coping with an 
unsatisfactory present (Cho et al., 2019; Fairley, 2003; Shandilya & 
Srivastava, 2024b). It involves the cognitive process of recalling previous 
times and experiencing their emotional effects (Cho, 2021). Any past 
experience triggered by fragrances, places, music, or atmosphere is 
considered nostalgic (Fairley & Gammon, 2013), while a yearning to 
return home is a fundamental aspect of nostalgia (Davis, 1979). Overton 
(1984) argued that nostalgia encompasses the desire for a secure and stable 
existence stemming from discontent with modern-day life, extending 
beyond mere homesickness. Nostalgia encompasses emotions, memories, 
and expectations related to one’s homeland (Low et al., 2002). Um and Yoon 
(2021) suggested positive autographical memories drive tourists’ intentions 
to revisit the destination. Therefore, past memories are considered a crucial 
factor guiding visitors’ decisions to revisit (Cho, 2021).

Nostalgia significantly influences place attachment (Tsai et al., 2020), 
which further enhance intentions to revisit (Razzaq & Akhtar, 2024). In 
other words, if a destination evokes nostalgia, there is a greater likelihood 
that individuals will revisit it (Jian et al., 2021). Lu et al. (2022) suggested 
that nostalgia also involves cultural sentiments and enlightenment, alongside 
feelings of longing for one’s homeland or home. Scholars in tourism have 
noted that both tangible and intangible elements can evoke nostalgia in tourism 
settings. While past studies have predominantly examined the cognitive 
assessment of destinations and tourists through nostalgia, limited attention 
has been paid to the emotional or behavioral implications of nostalgia. 
Nostalgia can arise during the process of socialization (Zeng & Xu, 2021). 
When tourists develop an attachment to a particular destination, the intensity 
of their emotional connection to the destination enhances their intention to 
revisit. In other words, the likelihood of revisiting increases as the attachment 
to the destination grows stronger (Jian et al., 2021; Japutra & Keni, 2020; 
Cho, 2021; Srivastava, 2023). 

By addressing place identities and place memory through the lens 
of migrants (being part of a community at once), this research aims to 
deepen understanding of how these factors contribute to a personal sense of 
belonging (Armstrong, 2004). Though the research engages with participants 
for a discrete period within their personal histories, it contributes to theories 
of place attachment as a temporal process, acknowledging and potentially 
reflecting their intention to revisit their homeland (Rishbeth & Powell, 2013).

Considering the above discussion the following hypotheses are framed 
for this research:
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●● H1: Nostalgia evoked by a destination significantly increases tourists’ 
intention to revisit. 

●● H2: Nostalgia positively influences tourists’ intentions to revisit a 
destination by enhancing place attachment, which serves as a mediator 
in this relationship, thereby provide the layout for further two sub 
hypotheses:

●● H2a: Place identity mediates the relationship between nostalgia and 
tourists’ intentions to revisit a destination.

●● H2b: Place memory mediates the relationship between nostalgia and 
tourists’ intentions to revisit a destination. 

Research Methodology 

The current study draws upon both primary and secondary sources. 
Secondary information and data have been gathered from various sources 
including books, journals, and reports. Determination of the sample size was 
guided by recommendations from Krejice and Morgan (1970), suggesting 
10–15 responses for each variable and 384 for an unknown population, 
respectively. Osborne (2015) further advised employing larger sample sizes 
for more robust results. Consequently, 500 questionnaires were distributed, 
with 386 returned. Of these, 362 responses were deemed reliable and valid 
for further analysis.

Preliminary analysis involved consultation with industry experts and two 
professors specializing in tourism management. Based on their feedback, 
adjustments were made to the questionnaire before final data collection. 
Targeting individuals aged 45-60 and 61 and above, who have experienced 
migration, was deemed appropriate. According to Anton and Lawrence 
(2022), attachment to a place increase with prolonged residency. Therefore, a 
purposive sampling method was adopted, focusing on individuals with prior 
residency to ensure unbiased and valid responses.

Measurement Scale

The structured questionnaire comprised 22 items, with the first section 
dedicated to socio-demographic characteristics such as gender, age, income, 
and education. Subsequent questions on nostalgic tourism (Zeng & Xu, 2021), 
travel intentions (Chen et al., 2014; Leong et al., 2015; Zeng & Xu, 2021), 
and place attachment (Hosany, Buzova & Sanz-Blas, 2020; Chen et al., 2014; 
Paez, 2013) utilized a 5-point Likert scale ranging from 1 as strongly disagree 
to 5 as strongly agree. Scale construction drew upon items from various 
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sources, were adapted and modified for current research.

Data Analysis and Interpretation 

Data analysis and interpretation were conducted using SPSS 22.0. The 
reliability and validity of the measurement scale were assessed through 
Cronbach’s alpha and confirmatory factor analysis (CFA). All factors 
demonstrated satisfactory reliability (Cronbach’s alpha > 0.70) and internal 
consistency. Additionally, the Average Variance Extracted (AVE) and 
Composite Reliability (CR) exceeded recommended thresholds, confirming 
the scale’s reliability and validity. Comparative analysis of the square root of 
the AVE for each construct further affirmed discriminant validity, surpassing 
correlations among the constructs (Hilkenmeier et al., 2020).

Table 1

Loading Mean S.D
Place Nostalgia (PN) (α Value = 0.768; AVE = 1.22; CR = 0.94)
I visited my hometown……
to reminisce about previous experiences. 0.76 4.47 0.52
to reflect on fond memories from the past. 0.73 4.55 0.47
to enhance my understanding of my ancestral 
hometown.

0.69 4.51 0.47

to evoke pleasant recollections. 0.81 4.58 0.42
because it brings me a sense of enjoyment. 0.71 4.05 0.58
because it feels like presenting a gift to myself 
and my family.

0.86 4.22 0.61

because I hold significant value in the experience 
of returning home.

0.67 4.57 0.54

Revisit Intentions (RI) (α value = 0.791; AVE = 2.09; CR = 0.94)
I will prioritize visiting my homeland as my top 
choice for travel.

0.76 4.04 0.57

I plan to visit my homeland at some point in the 
future.

0.83 4.42 0.50

I will take my children to visit our homeland. 0.77 4.72 0.68
Given the opportunity, I would extend my stay 
there.

0.69 4.55 0.42

Place Attachment [Place Identity (PI)] (α value = 0.821; AVE = 1.81; 
CR = 0.94)
I have a deep emotional connection to my 
homeland.

0.84 4.51 0.54
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Loading Mean S.D
I feel a strong sense of identity with that place. 0.73 4.05 0.58
Visiting my hometown holds great significance 
for me.

0.81 4.41 0.52

I feel as though that place is ingrained within 
me.

0.68 4.39 0.49

Visiting my ancestral hometown speaks 
volumes about my identity.

0.75 4.42 0.53

Place Attachment [Place Memory (PM)] (α value = 0.775; AVE = 1.99; CR 
= 0.93)
I have cherished and unforgettable memories 
from there.

0.74 4.65 0.46

My experiences here are unique. 0.71 4.41 0.55
The experiences and memories I have attached 
to that place make me love it even more.

0.80 4.50 0.62

I feel a strong sense of connection to my 
homeland.

0.78 4.03 0.50

In terms of descriptive analysis of the constructs, regarding Nostalgia, 
respondents indicated that it evokes positive memories (Mean = 4.5, S.D = 
0.42) and holds significant importance as a travel experience (Mean = 4.57, 
SD = 0.54) (see Table 1). Regarding Place Attachment, respondents exhibited 
a strong attachment to their homeland (Mean = 4.51, S.D = 0.94) as it 
reflects their identity (Mean=4.42, S.D=0.53). Responses also indicated that 
respondents have very fond memories associated with their homeland (Mean 
= 4.65, S.D = 0.46) and these memories contribute to their affection for it 
(Mean = 4.50, S.D = 0.62).

Hypotheses Testing

Additionally, the structural model was examined to verify the current 
research hypotheses, taking into account the mediating influence of place 
attachment. The structural model demonstrated a satisfactory fit, with Normed 
χ2 = 1.402; GFI = 0.975; AGFI = 0.852; CFI = 0.959; NF = 0.982; TLI = 
0.99; RMSEA = 0.043 and SRMR = 0.085 (Hair et al., 2015). Path analysis 
revealed that Nostalgia has a direct and significant impact on travel intentions 
(β = 0.481; t = 5.131; p = 0.000), thereby confirming the relationships between 
constructs and supporting Hypotheses 1 of the research (refer Fig. 1).
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Furthermore, we investigated the mediating influence of place attachment 
between Nostalgia and Intentions to visit. The SEM analysis indicated a 
significant model fit summary (i.e. χ2 = 1.050; IF I= 0.984; TLI = 0.997; CFI = 
0.988; SRMR = 0.08 and RMSEA = 0.022), defining the mediating influence 
of place attachment in the tested model. The relationship was tested, revealing 
that two aspects of place attachment, namely place identity and place memory, 
significantly influenced travel intention behavior among travelers attached to 
their native place (β = 0.651;  t= 2.142; p<0.00 for place identity, and β = 
0.538; t = 2.012; p<0.01 for place memory) (Li et al., 2021) (H2a, H2b) (refer 
Fig.1). These outcomes align with the threshold criteria suggested by Hair et 
al. (2015), validating the hypothesis of the research (H2, H2a, H2b) that place 
attachment mediates the relationship between nostalgia and revisit intentions 
(Jin et al., 2021; Cho, 2021).

Conclusion and Suggestions

In conclusion, this study explored the intricate relationship between 
nostalgia, place attachment, and intentions to revisit one’s homeland among 
migrants. The findings revealed that nostalgia plays a significant role in 
shaping travel intentions, with individuals often seeking to revisit places 
associated with fond memories from the past. Moreover, the study uncovered 
the mediating influence of place attachment, particularly through aspects such 
as place identity and place memory, which further strengthen the link between 
nostalgia and intentions to revisit. These findings contribute to a deeper 
understanding of the psychological mechanisms underlying travel behavior 
among migrants and highlight the importance of emotional connections to 
destinations in driving repeat visits.
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Based on the findings of this study, several suggestions can be made for 
both researchers and practitioners in the field of tourism:

●● Develop Targeted Marketing Strategies: Tourism marketers can leverage 
the emotional appeal of nostalgia and place attachment to design targeted 
campaigns aimed at migrants. Highlighting the emotional significance 
of revisiting one’s homeland and emphasizing the unique experiences 
associated with it could attract more visitors.

●● Enhance Destination Offerings: Destination managers should focus on 
preserving and promoting the cultural heritage and historical significance 
of migrant’s homelands. Creating authentic and immersive experiences 
that resonate with visitors’ nostalgic sentiments can enhance destination 
appeal and encourage repeat visits.

●● Foster Community Engagement: Engaging local communities in 
tourism development initiatives can help preserve cultural traditions and 
strengthen the sense of place attachment among migrants and visitors 
alike. Involving residents in tourism activities and promoting cultural 
exchange can enrich the overall visitor experience.

●● Continued Research: Further research is needed to explore additional 
factors influencing travel behavior among migrants, such as socio-
economic factors, personal motivations, and the role of social networks. 
Longitudinal studies could provide valuable insights into the long-term 
effects of nostalgia and place attachment on travel patterns.

By incorporating these suggestions into future tourism planning and 
development efforts, stakeholders can create more meaningful and sustainable 
tourism experiences for migrants and visitors alike, fostering greater socio-
cultural exchange and economic prosperity in destination communities.

Implications

The findings of this study deepen our understanding of the psychological 
mechanisms driving travel behavior among migrants. Recognizing the 
powerful influence of nostalgia and place attachment can inform destination 
marketing strategies and help tailor tourism experiences to better meet the needs 
and desires of migrant populations. Destination managers can use the insights 
gained from this study to develop more effective destination management 
strategies. By focusing on preserving and promoting the cultural heritage and 
emotional connections to a place, destinations can enhance visitor satisfaction 
and loyalty, ultimately leading to sustainable tourism development.
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Policymakers can use the findings of this study to inform policies related 
to migrant tourism. By recognizing the importance of emotional connections 
to one’s homeland, policymakers can support initiatives that foster cultural 
exchange, community engagement, and heritage preservation, thereby 
contributing to social cohesion and economic development. The identification 
of nostalgia and place attachment as significant factors influencing travel 
behavior suggests opportunities for market segmentation within the tourism 
industry. By targeting specific segments of the migrant population based on 
their emotional connections to particular destinations, marketers can develop 
tailored products and experiences that resonate with their unique needs and 
preferences.

Educational institutions and organizations involved in tourism training and 
development can incorporate the findings of this study into their curriculum. 
By providing students with a deeper understanding of the psychological 
drivers of travel behaviour, educators can better prepare future tourism 
professionals to create meaningful and impactful experiences for travellers. 
Overall, the implications of this study extend beyond the academic realm to 
offer practical insights that can inform decision-making and contribute to the 
sustainable development of migrant tourism destinations. By recognizing the 
importance of nostalgia and place attachment, stakeholders can work together 
to create more authentic, engaging, and memorable tourism experiences that 
benefit both visitors and destination communities alike.
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